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ABSTRACT 

This collection of abstracts is .part of a continuing 
series providing information on recent doctoral dissertations. The 45 
titles deal with' a variety of topics/ including the following: ^(1) 
the relationship of Jungian psychological traits and the effects of 
comparative advertising; (2) processing and reconstructing television 
narrative content; (3) factors that influence the utilization of 
educational media in low and high socioeconomic schools; (4) domestic 
and foreign advertising in television and mass media growth in 
Brazil; (5) the Federal Communications Commission ' s commercial radio 
deregulation role; (6) television viewer orientation and the 
retention of news; (7) the diffusion of information concerning new 
motion pictures; (8) the use of filmmaking techniques in teaching 
about film; (9) progressive FM radio; (10) the Chilean mass media 
during the presidency of Salvador Allende Gossens; (11) preadult 
exposure to. the news media; (12) a Piagetian interpretation of 
children's preferences and program content; (13) adolescent 
evaluations of sexuklity on television, in movies, and in real life; 
(14) the adoption ofi satellite program delivery by television 
broadcasters; and (Ip) the relationship between social class and ' 
availability, credibility, and usage of communication media by farm 
families. (HTH) 
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This bibliography has been compiled as part of a continuing series designed to 
make information on relevant dissertations available to users of the ERIC system. 
Monthly issues of Dissertation Abstracts International are "reviewed in order to 
compile abstracts of dissertations on related topics, which thus become accessible 
in searches of the* ERIC data base. Ordering information for the dissertations 
themselves is included at the end of the bibliography. 

Abstracts of the following dissertations are included in this collection: 

Andis, Mary Frances 
AN EXPLORATORY INVESTIGATION OF 
TEACHERS ' PERCEPTIONS OF THE 
UTILITY OF A 'TEACHER'S GUIDE 
FOR GUIDING INSTRUCTION FOR A 
TELEVISION SERIES ON SKILLS 
ESSENTIAL TO LEARNING 

Billings, Kathleen Ann 
CHILDREN'S CREATIVE THINKING 
ABILITIES AND THEIR RELATIONSHIP 
WITH MEDIA IN THE HOME 

Bivins, Thomas Harvey 
THE QUESTION OF EARTH STATION 
OWNERSHIP IN THE ALASKAN BUSH: 
AN ANALYSIS OF REGULATORY 
POLICY-MAKING 

Collins, Kenneth Ray 
RADIO ANNOUNCERS' ATTITUDES 
VERSUS 'measures OF SUCCESS: A 
CASE STUDY OF ANNOUNCERS AS 
GATEKEEPERS 

Cowan, Everard Jameb 
EXTERNALIZING INTERNAL BOUND- 
ARIES: AN EMPIRICAL ANALYSIS 
OF THE RESTRUCTURE OF THE TELE- 
COMMUNICATIONS INDUSTRY 

Cranston, Ch'arles Milton 
PERCEPTUAL REALISM VERSUS DEPICTED 

REALISM: THE DISCRIMINATORY .ABILI- Horwitz, Robert Britt 

TIES OF ADULT TELEVISION VIEWERS RATIONALIZATION AND INNOVATION: 

THE REGULATION OF NEW COMMUNICATIONS 
Dennis, Rodney Walter ' * TECHNOLOGIES 

PROMPTING VIEWER INTERACTION WITH 

TELEVISED INSTRUCTION » Houlberg, Charles Frederick 

TELEVISION NEWSCASTERS AND NEWS: 
Duncan, John Thomas THE PERCEPTION AND SELECTION OF ' 

ALASKA BROADCASTING, 1922-27: AN LOCAL NEWSCASTERS AND STATIONS 

EXAMINATION OF GOVERNMENT INFLUENCE 

Johnson, Jean Claire 

Egueka, Christopher Godwin A DESCRIPTIVE ANALYSIS OF THE NBC 

INVOLVEMENT, COMMUNICATION BEHAVIOR PARENT PARTICIPATION TV WORKSHOP 

AND FAMILY PLANNING DIFFUSION PROJECT AS A CONSTRUCTIVE USE OF 

. COMMERCIAL TELEVISION 



Goodwin, Ernest Edgar 
THE RELATIONSHIP OF SCHOOL ACHIEVE- 
MENT TO TIME SPENT WATCHING TELE- 
VISION AMONG lOTH AND 12TH GRADE 
PUPILS IN UNITED STATES HIGH SCHOOLS 
AN ANALYSIS OF HIGH SCHOOL AND BE- 
YOND DATA 

Gould, Janet Esther 
A THEORETICAL DEVELOPMENT AND EM- 
PIRICAL TESTS OF A THEORY OF SUS- 
CEPTIBILITY TO MEDIA EFFECTS 

Graham, James Wilson 

AND NOW A WORD FROM OUR GOD ~ A 

LOCAL CHURCH USES LOCAL RADIO 

Gula, Joanne M. 

THE EFFECTIVENESS OF FILM INTER- 
VENTION AND CLASSROOM INSTRUCTION 
ON SUSCEPTIBILITY TO TELEVISION 
ADVERTISING IN FIRST AND FIFTH 
GRADE CHILDREN 

Hartzell, Marygayle 

THE EFFECTIVENESS OF TELEVISION 

MINIPROGRAMS AS A LEARNING METHOD 

Havic^% Michael James 
ADMINISTRATIVE GUIDELINES FOR 
EFFECTIVE HIGH SCHOOL USE. OF 
INSTRUCTIONAL TELEVISION 
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Johnson, Ronald Dale 
THE RELATIONSHIP OF JUNGIAN PSY- 
CHOLOGICAL TRAITS AND. tHE EFFECTS 
OF COMPARATIVE ADVERTISING 

Kwiatek, Kathy Krendl 
TELEVISION AS ENTERTAINER AND AS 
EDUCATOR,: PROCESSING AND RECON- 
STRUCTING NARRATIVE CONTENT 

McCleese, Carl Gerald 
FACTORS 'WHICH INFLUENCE THE UTI- 
LIZATION OF EDUCATIONAL MEDIA IN 
LOW AND HIGH SOCIOECONOMIC SCHOOLS: 
A. MODEL VS. PRACTICE ■ 

Mahan, Mary Elizabeth 
COMMERCIAL BROADCAST REGULATION: 
STRUCTURES AND PROCESSES IN MEXICO 
AND THE UNITED STATES 

Malloy, Johnn Edward 
INSTRUCTIONAL GUIDES IN MEDIA COM- 
MUNICATION. (VOLUMES I AND II) 

Mattos, Sergio Augosto Soares> 
DOMESTIC AND FOREIGN ADVERTISING 
IN TELEVISION AND MASS MEDIA GROWTH: 
A CASE STUDY 0^ BRAZIL 

Michaels, Eric Philip 
TV TRIBES ' 

Morgenstern, Barbara Lynn 
THE FEDERAL COMMUNICATIONS COM- 
MISSION'S COMMERCIAL RADIO 
DEREGULATION ROLE 

Napoli, Luigi . 
INSTRUCTIONAL TELEVISION: THE 
EFFECTS OF DIFFERENT TYPES OF 
GRAPHICAL REPRESENTATION,' IN . 
COLOR, OF QUANTITATIVE DATA ON 
THE PERCEPTION OF CHARTS 

Neuendorf, Kimberly Ann 
SEXUAL SOCIAL LEARNING VIA TELE- 
VISION: AN EXPERIMENTAL ASSESSMENT 
OF THE POSSIBLE IMPACTS OF "VIDSEX" 



O'Donnell, Michael Joseph 
TELEVISION VIEWER ORIENTATION AND 
THE , RETENTION OF NEWS 

0 ' Guinn, Thomas . Clayton 
THE., DIFFUSION OF INFORMATION CONCERN- 
ING NEW MOTION PICTURES 

Robards, Brooks 

SITUATION COMEDY AND THE STRUCTURE 
OF TELEVISION: A STRUCTURAL ANALYSIS 

Rook, Timothy E. 

THE ROLE OF DIVERGENT PERSONALITY 
PATTERNS AS PERTATINING TO INDIVIDUAL 
VIEWER ASSESSMENT OF MINORITY CHARAC- 
TERS ON COMMERCIAL AMERICAN TELEVISION 

Semsel, George Stephen. 
THE USE OF FILMMAKING TECHNIQUES IN 
TEACHING ABOUT FILM: A STUDY OF FILM 
GAMES AT THE UNIVERSITY LEVEL 

Singh, Sufendra Narain 

RECOGNITION AS A MEASURE OF LEARNING 

FROM TELEVISION COMMERCIALS 

Stankey, Michael James ' 

AN INTERPROFESSIONAL PERSPECTIVE ON 

ADVERTISING EDUCATION 

Storm, Gary Bruce 

AN ANALYSIS OF PROGRESSIVE FM RADIO 

Tamboirini, 'Ronald Charles 

THE FUNCTION OF PRE-QUESTIONS , PAUSE, 

AND GAZE IN CHILDREN'S EDUCATIONAL 

TELEVISION 

Tassinari, Edward John 

THE CHILEAN MASS MEDIA DURING THE 

PRESIDENCY OF SALVADOR ALLENDE 

GOSSENS 

Tibbetts, John Carter 

THE STAGE/ SCREEN EXCHANGE: PATTERNS 

OF IMITATION IN ART: 1896-1930 
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Tims, Albert Re.i, Jr. 
PREADULT EXPOSURE TO THE NEWS 
MEDIA: . A COMPARATIVE CROSS- 
SECTIONAL STUDY 

Villela--Minnerly, Lucia Junqueria 
THE ' OPTIMAL MISMATCH AND TELE- 
VISION: A PIAGETIAN INTERPRETATION 
OF CHILDREN'S PREFERENCES AND PRO- 
GRAM CONTENT 

Warden, Sharon Parker 
ADOLESCENT EVALUATIONS OF SEXUALITY 
ON TELEVISION, IN MOVIES AND IN • 
REAL f.IFE 

White, Sylvia Elaine 
THE EFFECT OF THE FORM COMPLEXITY. 
OF TELEVISION ON THE IDENTIFICATION/ 
RECOGNITION PROCESS: AN EXAMINATION 
OF THE SYMBOL SYSTEM OF TELEVISION 

Williamson, Rick Paul 

THE ADOPTION OF SATELLITE PROGRAM * 

DELIVERY BY TELEVISION BROADCASTERS 

Yancey, Edwin Lovell 

THE RELATIONSHIP BETWEEN SOCIAL CLASS - 
AND AVAILABILITY, CREDIBILITY AND 
USAGE OF COMMUNICATION MEDIA BY 
FARM FAMILIES IN FIVE NORTH CAROLINA 
COUNTIES 



AN EXPLORATORY INVESTIGATION OF TEACHERS' 
PERCEPTIONS OF THE UTILITY OF A TEACHER'S GUIDE 
FOR GUIDING INSTRUCTION FOR A TELEVISION SERIES ON 
SKILLS ESSENTIAL TO LEARNING Order No. DA8303945 
Andis, Mary Frances, Ed.D. Indiana University, 1982. 305pp. 
Chairperson: Dr. Carl B. Smith 

This study examines teachers' perceptions of the'usefulness of an 
instructional guide that accompanies T/i/nMbouf, a sixty-program 
instructional television series on skills esseritial to learning. The 
perceptions are reported as issues that best describe the patterns of 
perceptions. These issues provide information that can clarify what 
makes a Quide useful in an instructional situation. They also provide 
guidelines for making decisions during the development of future 
guides. 

The study uses a naturalistic/responsive inquiry methodology 
involving thirty-one interviews with teachers and a 900-person survey, 
canvassing the nation-wide teaching population usirtg the television 
series and the accompanying guide. Initial face-to-face interviews 
were used to identify issues about the guide, These issues were used 
to develop the items on the survey. The final interviews, which were 
with a sample of teachers who had completed and returned the 
survey, were used to get a clearer understanding of the reasoning 
behind survey responses. 

The findings are that ten issues affect and reflect teacher's 
perceptions of the usefulness of the guide. They are: (1) amount of 
time available for a lesson, (2) purposes teachers set for the series, 
(3) the use of instructional television, (4) students' needs, 
(5) teaching style, (6) teaching experience, (7) grade taught, 
(8) visual appeal of the guide, (9) thoroughness and completeness of 
the guide, (10) guide specifics, including usefulness of components, 
format concerns, features which should be added, and most useful 
type of writing. 

The conclusions are that the ten issues can be restated into four 
broad issues, which serve as focal points for future guide 
development and study. First, teachers expect certain features in a 
xgiride depending upon the type of instructiona! material the guide 
Accompanies. Second, the amount of time a teacher can devote to 
teaching a lesson affects the layout of the guide and the kinds of 
suggestions appropriate to a lesson. Third, teachers have individual 
differences which affect and determine which guide components will 
be perb^ived as most useful. Finally, the thoroughness and 
completeness of the guide affects teachers' perceptions of the worth 
and quality of the guide and, to some extent, their judgment of the 
instruction aKmgterial the guide accompanies. * 



a more complete indication of the degree of relationship between 
thinking and the media in the home of the pre-school child. 

Plan of the Study. A sample of 129 students entering first grade in 
a middle class, suburban town were tested on the Torrance Scales of 
Creative Thinking, Figural Test, Form A. A follow-up questionnaire 
was sent to the parents of these children. Results of the questionnaire 
provided six scores relating to the child's access to, usage of and 
degree of appropriateness of print material and of nonprint material in 
the home. The children were then tested on the Otis-Lennon Mental 
Ability tests. 

Analysis of data included simple analysis of variance, Pearson 
product-moment correlations and step-wise multiple regression. 
Conclusions based on this analyses were: (1) Creative fluency, 
flexibility, originality and composite thinking are significantly 
influenced by quantity and quality of media in the home; (2) Creative 
elaboration is significantly correlated with a child's usage of print 
material; (3) Ideational fluency is significantly influenced specifically 
by the Interaction of a child's access to nonprint, hours of usage 
nonprint, appropriateness of nonprint and IQ; (4) Creative flexibility is 
significantly influenced specifically by a child's access to print, IQ 
and hours of usage of nonprint , . . (Author's abstract exceeds 
stipulated maximum length. Discontinued here with permissi:)n of 
author.) UMI 



THE QUESTION OF EARTH STATION OWNERSHIP IN THE 
ALASKAN BUSH: AN ANALYSIS OF REGULATORY 
POLICY-MAKING OrderNo. DA8301762 

BiviNS, Thomas Harvey, Ph.D. an/Vers/Zy o/ Oregon, 1982. 280pp. 
Adviser: Deanna Robinson 

This study explores the question of Ipcal telephone exchange 
versus long distance carrier ownership of the rural Alaskan small 
earth station network. The issue, currently be'mg addressed by the 
Federal Communications Commission, is analyzed from the 
perspectives of technical capabilities, economic viability, and 
political/regulatory environment. These perspectives are delineated 
within the context of a comparison between the telecommunications 
system \n the contiguous United States and the Alaskan system 
highlighting the uniqueness of the latter. 

Two possible allernalives are examined based on the above 
criteria and a recommendation made as to the most viable. 
Suggestions for the application of this decision, technical and 
economic, are offered for future and existing national and 
international telecommunications structures. 



CHILDREN'S CREATIVE THINKING ABILITIES AND THEJR 
RELATIONSHIP WITH MEDIA IN THE HOME 

OrderNo. DA8300786 
Billings, Kathleen Ann, Ed.D. Boston University, ^QQ2. 172pp. Major 
Professor: Dr. Gaylen Kelley 

Purpose. This ex post facto study was designed in an attempt to 
isolate factors that appear to be correlated with creative thinking skills 
in children. Specifically, the factors studied were the amount of 
media, print and nonprint, present in the home, the extent <)f usage of 
these materials, and the percentage of materials owned and used that 
were specifically designed for pre-school children. It was 
hypothesized that children having greater access to and usage of 
media in the home would score higher on the Torrance Scales of 
Creative Thinking than those children with lower access to and usage . 
of media in the horrie. The specific creative thought processes 
explored in relation to the home environment variables were creative 
fluency, flexibility, originality and elaboration. As an added facet of 
the study, children's composite scores of creative thinking were also 
analyzed for correlation with the variables. IQ scores, jas a measure of 
convergent thinking, were added'into the regression analyses to give 



RADIO ANNOUNCERS' ATTITUDES VERSUS MEASURES OF 
SUCCESS: A CASE STUDY OF ANNOUNCERS AS 
GATEKEEPERS Orde r No. DA8227476 

Collins, Kenneth Ray, Ph.D. Bowling Green State University, 1982. 
164pp. " ' 

This study attempted to determine whether "successful" 
announcers cluster as a type, based upon common attitudes toward a 
list of statements. In doing so, the study attempted to link gatekeeping 
theory and broadcasting "success" theories. 

The case study was conducted in four major Ohio cities with all 
daytime commercial radio announcer-hosts (Monday through Friday) 
being asked to participate. Announcers were asked to O sort 42 
sttitements to indicate the announcers' own attitudes and how they 
believed an "ideal announcer" would respond. Both announcers and 
program directors were asked to complete questionnaires, from 
which were drawn two measures of the anr^ouncers' success. 
Arbitron ratings data provided the basis f or a third measure of 
success. There were 31 usable "self" sorts and announcer 
questionnaires. 29 usable *Mdeal" sorts, and 10 program director 
questionnaires returned. 
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Four hypotheses were posed. The first, which suggested the 
existence. of discrete types of radio announcers, was supported in the 
analysis of announcers* ' '.deal" sorts. Three views of the "ideal 
announcer" emerged: aii organizationally well-integrated, dedicated 
individual; a self-centered "star;" and an organizationally well- 
Integrated but less committed announcer. Only otie "composite 
announcer," who was most concerned about "running a good show" 
and "professional" treatment at the station, emerged In the "self" 
sort. . 

The second hypothesis, which suggested that successful 
announcers cluster as a type, was inconclusive. The most 
"Siuccessful" announcers appeared to view the "ideal announcer" as 
well -integrated into the organizational structure, but the results were 
not statistically significant. 

The third and fourth hypotheses could not be rigorously tested 
because of insufficient data. Hypothesis three suggested that 
announcers perceived by management to "fit" best within the 
organizational structurcj cluster as a type. Hypothesis four suggested 
that announcers' "fit" as perceived by management is positively 
correlated with other measures of success. 



EXT£R"NAU2ING INTERNAL BOUNDARIES: AN EMPIRICAL 
ANALYSIS OF THE RESTRUCTURE OF THE 
TELECOMMUNICATIONS INDUSTRY Orde r No. DA83091 31 
Cowan. Everaro James, Ph.D. The Unherslty of Texas at Austin, 
1982. 270pp. Supervisor: James W.McKie 

On August 24. 1982, United States District Judge Harold H, Greene 
approved the Consent Decree of 198^ between AT&T and the Justice 
Department by which AT&T is to divest the Bell Operating Companies 
(BOCs). This study analyzes the pre-divestiture structure of 
production, the internal boundaries and economies affected by the 
Consent Decree, and the institutional rearrangements that could 
facilitate the continued economic and technological viability of the 
industry. 

An empirical regulatory constrained, multiproduct translog cost 
model and an associated system of local, toll, and information 
demand equations are specified. The appropriate input and output 
price and-quantity indices are developed for each BOC. The model is 
estimated using a 1967 to 1978 time series of the twenty-three BOC 
cross sections. Tests for the ineffectiveness of regulation, 
homotheticity, and constant returns to scale are rejected in favor of 
the non-hompthetic, increasing returns to scale, regulatory 
constrained model. 

Rejection of the constant returns to scale model and subsequent 
estimation of the multiproduct returns to^cale-measure provides 
evidence of the sufficient condition for subadditivity of the cost 
structure, and therefore, evidence of the multiproduct firm natural 
monopoly characteristics of the Bell System. In addition, increasing 
estimated nonhomothetic elasticities of transformation provide 
evidence of the accelerated electronic integration of the network, and 
therefore, the increasing efficiency by which toll, local, and 
Information services are produced. Both of these sources of 
efficiency, as well as the universal service concept are placed in 
jeopardy by the restructuring. 

To rninimlzethe dislocations and increased inefficiencies, the 
establishment of a joint industry board is recommended. The joint 
board would have the following responsibilities: Integrated network 
planning; research and development rearrangements to provide a 
homogeneous infusion of technology into the network; and tariff 
structure development to discourage bypass of the local networks 
and to insure universal service through life-line rates. 



PERCEPTUAL REALISM VERSUS DEPICTED REALISM: THE 
DISCRIMINATORY ABILITIES OF ADULT TELEVISION 
VIEWERS Order No. DA8307644 

Cranston, Charles Milton, Eo.D. East Texas State Unive^rsity, 1982. 
132pp. Adviser: Robert Titus 

The major purpose of the study was to determine whether or not 
statistically significant differences existed in the abilities among adult 
excessive and moderate television viewers in discriminating "r'ial" 
world relationships from relationships as depicted on television. 
Education level, length of possession of a television set, and 
^ 'nterpersonal communications during viewing activity were also 



Information for the study was'obtained by an opinlonnaire 
designed according to Hammond's Error-Choice technique, forcing 
respondents to choose either a "TV answer" or a "non-TV answer" 
from the independent variable item section of the instrument. Items 
for this section, representing "real" relationships, were based on the 
frequency of depiction on television. A mail-out of five-hundred- 
ninety-six opinionnaires resulted in two-hundred-seventy-eight - 
response$"(47 percent). 

Findings revealed statistically significant differences*among adult 
viewers in their ability to discriminate between "real" world 
relationships and relationships as depicted on television. Statistically 
significant differences ampng "adult viewers were also found when 
education level, length of possession of a television set, and 
interpersonal communications were compared to discriminating 
ability. 

The conclusion was that there is an inverse relationship between 
length of viewing per day. and possession of a television set. A female 
excessive viewer, with an education level of an undergraduate degree 
or less, and having a television set for under five years, had the 
greatest difficulty in discriminating "real" from depicted relationships. 
A moderate viewer who had a television set for over twenty years and 
had a graduate degree had the least difficulty with discrimination. 
Female moderate viewers appeared not to have a realistic view of 
current events, while female and male excessive viewers had difficulty 
discriminating social relationships, roles, and crime detection 
relationships. Excessive viewers appeared pot to be family oriented 
and would rather continue watching television than converse with 
family members. Moderate viewers generally perceived most 
relationships as realistic except for news oriented situations. 



PROMPTING VIEWER INTERACTION WITH TELEVISED 
INSTRUCTION Order No. DA8303885 

Dennis, Rooney Walter, Ph.D. University of Kansas, 1982.= 94pp. 
The ability of a child to organize the world into commonly defined 

^ concepts-classlfication-has been used as an indicator of cognitive 
maturity. Development of this ability in preschool children through the 
medium of television may be limited. by the absence of active 
participation and feedback. This study represents an effort to extend 
the effectiveness of teaching classification skills through television by 
creating an interactive learning situation for the young viewer. 
Preschoolers prompted by a televised voice to point out the correct 
answer to Sesame Street classification tasks during a ten-second 
pause (freeze-frame) of the television picture were compared to two 
other groups of children. One comparison group saw segments with a 
silent ten-second pause and no prompt. The other grpup'saw the 
original Sesame Street segments with neither pause nor prompt. A 
control group saw bits of a randomly selected Sesame Street program 
with all classification m^erials edited out. 

The televised prompting technique was effective In increasing the 
amount of viewer participation. Overt participation, however, was only 

■ clearly linked to improvement on the matching tasks-the easiest of 
the three measures of classification skills in this study. Viewers with 
low pretest scores oh the matching measure Improved significantly if 
they pointed during the ten-second freeze. Nonsignificant, but 
revealing, interactions occurred between treatments and age, sex, 
and attention. For instance, the silent pause did not Improve the 
performance of viewers, and appeared to distract the attention of 
boys and younger children. 

The pause with prompt technique increased visual attention to the 
television but did not uniformly affect all viewers. Factors such as 
entering competencies and familiarity with the traditional Sesame 
Street format seemed to mediate the effects of the prompt technique. 
In.general, for all conditions, increased visual attention and active 
responding were viewer traits associated with higher gains on test 
measures. Results are interpreted in terms of enhancement of 
preschoolers' perceptual analysis of classification problems, and the 
interaction of instructional techniques with learner traits. 
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ALASKA BROADCASTING, 1922-77: AN EXAMINATION OF 
GOVERNMENT INFLUENCE Order No. DA8301 772 

Duncan, John Thomas, Ph.D. University of Oregon^ 1982. 549pp. 
Adviser: Dr. Ronald E. Sherriffs 

During 1922-77, Alaska broadcasting was subject ot heavy 
government influence. Alaska stations were authorized and regulated 
by the departments of war, defense and interior in addition to normal 
regulatory agencies. Commercial and noncommercial stations 
received government assistance from fed^eral, territorial and state 
levels. This investigation sought to identify results of such extensive 
governmental involvement. 

Until 1942, Industry development paralleled that in conterminous 
States as modified by climate, relative isolation and low population 
variables. Nearly all early regulation was voluntary. 

World War II military activities included establishing the first 
Stations which became the world-wide American Forces Radio and 
Television Service. Wartime civilian stations were subject to 
censorship and unrealized military control. 

Immediate post-war military radio activity declined briefly as 
commercial radio expanded. Illicit broadcasting served areas without 
local stations throughout the study period. 

Television arrived in 1953. Cable systems and stations originated 
all programming for lack of interconnection. 

Within 1 1 years, civilian radio included rural stations, FM, high- 
power AM facilities and a state-owned station. Most changed 
ownership. New railitary radio and television stations were built. 

During 1964-71, natural disasters affected station facilities and 
finances but reconstruction ultimately improved service. By early 
1971, North Slope oil possibilities had positively influenced state 
economics. The new Alaska Educational Broadcasting Commission 
moved to spread broadcasting to rural Alaska. 

Industry growth later accelerated. Ten radio and three television 
stations were built and operajted with varying amounts of slate money, 
breeding resentment among commercial broadcasters. State^owned 
television translators extended military and commercial signals. Mini- 
TV stations brought television to rural villages. 

Military stations decreased. Facilities operating in civilian service 
areas were deleted or modified. 

The FCC became more effective as nongovernment broadcast 
interests guardian although the interior department authorize^ a low- 
power FM station. 

Satellite use became common for radio and television 
experimental, demonstrative or commercial purposes. Practices and 
procedures pioneered in Alaska were applied elsewhere. 
Broadcasting "in the public interest" v/as best interpreted by station 
activities. 

The investigation revealed that governmental involvement acted to 
shape the Alaska system in surprisingly positive ways and was largely 
responsible for the service level reached in 1977. 



INVOLVEMENT, COMMUNICATION BEHAVIOR AND FAMILY 
PLANNING DIFFUSION Orde r No. DA8304935 

Egueke, Christopher Godwin, Ph.D. The University of Wisconsin - 
Mad/son, 1982. 208pp Supervisor: Associate Professor Robert 
Parker Hawkins 

Research into the effects of mass communication in national 
development has tended to neglect the role of audience motivation in 
the effects process. But the uses and gratifications approach 
suggests that individual need for a mass medium's content mediates 
the influence of the mass media. 

This study examined the way individuals in Benin, Nigeria respond 
to family planning information, using involvement as a moderating • 
variable. Involvement was defined in terms of two major components: 
commitment to a position on an Issue, and mere concern with an 
rssue without necessarily taking a prior stand. The^e two major 
components of involvement translated into perceived relevance, 
attittidinal, situational, behavioral Intention, and behavioral variables 
in an expanded view of the concept of involvenient, , - 

Predictions were made and tested a&outlhe relationships between 
each of these components of'involvement, mass media exposure to 
family planning information, knowledge about family planning, and 
use of a birth control. A probability sample of persons of both sexes, 
15 years old and above participated in the study (N = 520). 

The general findings indicate that the situational, behavioral, and 
"^'''"eived relevance variables tested in this study were more 

Istent and reliable predictors of mass media exposure to family 
_ ling information, knowledge about family plan ning, anc^^se of a 
W^rn birth control than the attitudinal variable, although tms could 



be a considerable overstatement for some aspects of the findings not 
consistent with earlier theoretical speculations. 

The theoretical picture of Information processing that one might 
derive from the results of the study is, however, not at all straight- 
forward It is not clear that there is a linear sequence of events such 
as beliefs, attitudes, mass media exposure, learning, intention and 
behavior. The pattern of influence has proven to be somewhat 
complicated. 

But by including several measuresln an expanded view of 
involvement and communication response, this study was able to 
provide some evidence that communication behavior varies 
according to information relevance. That is to say that the degree of 
situational relevance that information has for a person affects how 
welt it is remembered and used. 

The results are discussed in terms of their Implications for the role 
of the mass media in national development. 



THE RELATIONSHIP OF SCHOOL ACHIEVEMENT TO TIME . 
SPENT WATCHING TELEVISION AMONG 10TH AND 12TH 
GRADE PUPILS IN UNITED STATES HIGH SCHOOLS: AN 
ANALYSIS OF HIGH SCHOOL AND BEYOND DATA 

OrderNo. DA8303158 
GooowiN, Ernest Edgar, Ed.D. The University of A}(ron, ^QB3. 230pp.. 

This study was an ex post facto investigation of the relationship 
between pupil time spent watching television and school 
achievement. The investigation used a major national data set 
gathered in 1980 by the National Opinion Research Center and known 
as HIGH SCHOOL AND BEYOND. This resulted in a representative 
sample of ^ome 43,000 tenth and twelfth grade pupils from 1,0l5 high 
schools throughout the United States. 

The research was conducted in two general ways. First, 
standardized reading scores, used as an indicator of achievement, 
were correlated with the amount of time pupils watched television. 
Secondly, teacher assigned grades were used to represent pupil 
achievement and correlated with television viewing time. The reading 
scores used met conventional standards for validity and reliability 
while the grades were student self- reported. Certain other variables 
were included to examine the television-achievement relationship 
beyond the effects which could be attributed to sex, race,.abllity, 
socioeconomic status, time spent on homework, and time spent at 
work. 

The study included two general hypotheses and 22 specific * » 
research hypotheses. Multiple linear regression was used to examine 
these hypotheses and each was tested at the .05 alpha level. In 
addition, three subordinate tests were made for each hypothesis to 
determine if findings were common to high, medium, and low 
achievers. 

Increased amounts of time spent watching television, for this * 
sample of 43,000 pupils in United States high schools, was found to 
be a statistically significant predictor of lower achievement. These 
findings were strongest when viewing time was correlated with 
standardized reading scores. However, increased viewing time was a 
predictor of lower teacher assigned grades as well. Because of the 
large sample size, the researcher calculated and reported effect sizes 
in all findings. In terms of practical importance, the significance 
reported accounted for at least two percent of the variance. In 
subordinate tests, the increased viewing time was significantly 
associated with lower achievement achievers. In fact, the results were 
most often mildly positive, achievers. In fact, the results were most 
often mildly positive, but nonsignificant for low achievers. The 
researcher suggested possible explanations of the findings and their 
implications. 
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A THEORETICAL DEVELOPMENT AND EMPIRICAL TESTS OF 
A THEORY OF SUSCEPTIBILITY TO MEDIA EFFECTS 

OrderNo. PA8227274 

GouLO. Jane Esther, Ph. D University of Pennsylvania, ^Q82, 231pp. 
Supervisor: Robert C. Hornik 

The purpose, of this study is to theoretically refine and empirically 
test a theory of susceptibility to media effects. The susceptibility 
theory premises that the influence of the media is limited, since most 
human behavior is learned within information-rich environments. 
Individuals can reality-test issues and opinions vi^hich are acquired 
from the media. Susceptibility is hypothesized under two main 
conditions: first, when the immediate environment does not provide 
sufficient guidance about a topic, yet the individual must act on it. 
Susceptibility is also hypothesized when the valence of cues within 
the immediate environment reinforces the content of the media. The 
constructs of distance and cues are used to describe these situations, 
• and develop tests. 

The principles of thasusceptibility theory are studied across two 
samples of adu It women. Women who have less experience in the 
labor-force, or have reinforcing cues within their immediate 
environment are expected to be susceptible to television's messages 
about work and career topics. The first sample (N = 837) is a 
nationally representative one, gained from secondary analysis The 
second sample (N = 300) is collected through telephone interviews, 
and is stratified according to distance from the work-force and the 
valence of cues within the immediate environment. 

Several significant results are found in the primary analysis using 
an ordinary least squares regression model. Interaction terms are 
incorporated. The results that are predicted by the susceptibility 
theory are ones where the valance of cues within the immediate 
environment (about work) are clearly reinforced in corresponding 
television content. Other results are noted which encourage the 
further development of theoretical models to explain specification 
effects of the media. 



AND NOW A WORD FROM OUR GOD - A LOCAL CHURCH 
USES LOCAL RADIO Order No. DA8302729 

Graham, James Wilson, D.Min. Princeton Theological Seminary, 
1982. 101pp. 

This project sought to address the ques//on: Can the local church 
. use the electronic media appropriately and with integrity to • 
communicate its message to its immediate community? 

The question was raised in the context of the current controversy 
concerning the "electronic church," which has learned to use the 
media, and over against current local usage, which in our opinion had 
not. 

Assumptions were made that the electronic media is an extremely 
effective mearvs of communication and that the church, called to 
proclaim pod's word and make good use of God's gifts, ought to be 
using it. /( given was that the local electronic medium in our situation 
(and within our reach financially), was radio. 

The,j/)ypo//)es/s was that: (1) If the church concentrates on Using 
a particular rifedium of communication (radio), then it will be able to 
discover and clearly define what it is it wants to communicate, and 
(2) If the church knows clearly what it wants to communicate and has 
an understanding of the medium, then i\ will be able to use that 
medium to communicate its message. 

A project committee consisting of members of our Outreach and 
Evangelism Committee and other interested persons was formed. 
Extremely important was the inclusion of media professionals. Six 
meetings were held during which the corrwnittee studied the 
Uniqueness of the medium, discussed the message(s) of the church 
they wanted to communicate, and wrote and produced programming 
to do it. The product was four thirty-second spot announcements, two 
seeking to communicate: You need God more than you might think; 
and two seeking to communicate; People need Christian fellowship. 
• They were broadcast over a period of four weeks on two different 
stations targeting two different audiences. Data was gathered from 
spontaneous respondents and is reported in Chapter V. 

The project, however, concentrated on the committee and its work 
as communicators rather than on the listening audience as receivers. 
We found that focusing on the medium of radio did help us discover 
and clarify what we wanted to communicate, that medium's 
audience's secular/pluralistic character and its short attention span 
O ing major determinative factors. . . . (Author's abstract exceeds 
"pulated maximum length. Discontinued here with permission of 
hool.) UK^I 



THE EFFECTIVENESS OF FILM INTERVENTION AND 
CLASSROOM INSTRUCTION ON SUSCEPTIBILITY TO 
TELEVISION ADVERTISING IN FIRST AND FIFTH GRADE 
CHILDREN Order No. DA8310291 

GuLA, Joanne M., Ph.D. University of Massachusetts, ^983. 241pp. • 
Director: Alison Alexander 

Goals. Goals of the present investigation are to explore the 
possibility of utilizing training/teaching programs in elementary 
school systems to educate children about advertising as a viable 
alternative to regulation of commercials aimed at children; and white 
investigating the learning alternative, examine other factors affecting 
the educational process, such as effects of age in the level of the 
child's understanding, using film content as a teaching tool, and the 
merits of reinforcing the film content with a lesson plan delivered by 
an adulL 

Procedure: One hundred forty eight children, from grade one and 
grade five, in Edd»ngton and Holden, Maine, served as subjects. The 
children in each grade were randomly divided into three experimental 
groups, so that one third viewed the educational film with no lesson; 
one third viewed the educational film with a lesson, and one third 
viewed cartoons. 

A comprehension test then was administered to each group of 
childen. The following week, subjects were randomly divided Into 
three groups. They viewed a thirty- minute television show with 
commercials (for three cereal product choices) inserted In three 
different order sequences. Each child later was interviewed in a 
simulated shopping session which assessed her cereal product 
preferences and also whether she was able to recognize advertising 
gimmicks. 

Hypothesized relationships were tested by analyses of variance, 
stepwise regression and Chi square. * 

Findings. Overall findings indicate that the training film was 
effective in educating young children (ages 5-7) about advertising 
manipulation. An even greater consumer awareness was achievaf 
through the use of adult intervention, by having an adult administer a 
lesson plan after one group of children viewed the film. Other 
subsequent findings, through stepwise regression procedures, 
indicated what characteristics children utilized in choosing a cereal 
product. Also, the interview on cereal selections, proved to t:>e a much 
more effective device in measuring advertising manipulation than a 
written test. 

The fifth graders appeared skeptical of the necessary fundamental 
level of training and measurement of advertising manipulation, 
although learning was evident. 



THE EFFECTIVENESS OF TELEVISION MINIPROGRAMS AS A 
LEARNING McTHOD OrderNo. DA8300913 

Hartzell, Marygayle, Ph.D. Purdue University, ^9Q2. 76pp. Major 
Professor: James D. Russell 

The major purpose of this study was to investigate the 
effectiveness of television miniprograms as a learning method. A 
television rtiiniprogram was operationally defined by the following: 
(1) Four-second standard animated opening; (2) Content presented 
by an extension specialist; (3) Four-second standard close 

The subjects were viewjjrs in the Fort Wayne Standard • 
Metropolitan Statistical Area (N = 214). They were randomly selected 
and randomly assigned to four experimental conditions Group G, 
received pretest, exposure, and posttest. Group Gj received pretest 
no exposure, and posttesL Group G3 was exposed to the miniprogram 
and took the posttest. Group G^ took only the posttest. A ten^item 
multiple choice test was constructed by the investigator for use both 
as pretest and posttest. A questionnaire seeking demographic and 
situational data accompanied the posttest. 

The Solomon Four Group Design was used in order to control for 
effect of the pretest. Two-by-two factorial analysis of variance was 
used to analyze the data, the factors being pretest and treatment 

Based on the results of this study, it was concluded that learning Is 
significant on the knowledge level due to viewing a television 
miniprogram of the format described. Pretesting did not significantly 
effect learning either independently or in interaction with exposure to 
the minipro£,Tam. 



ADMINISTRATIVE GUIDELINES FOR EFFECTIVE HIGH 
SCHOOL USE OF INSTRUCTIONAL TELEVISION 

OrderNo. DA8304227 
Havice, Michael James, Ed.D. Drake University, ^9Q2. 3l0pp. 
Adviser: Dr. Paul H. Joslin 

The problem. The purpose of this study was to develop a set of 
administrative guidelines for the use of instructional television in high 
scho.ols. 

Procedure, Attitudes and practices were identified in one selected 
county for a user group and a policy group. Data from this' 
subpopulation, recommendations from professional organizations, 
and inferences from research were usod to construct a set of tentative 
guidelines. These were submitted to a subpopulation in a second 
county for validation by user and policy groups. 

. Findings. Six proposed guicielines were validated by tests of 
significance. Other guidelines hot statistically validated, but not 
rejected, were reported as possibly important. 

ConcJusions. The study yielded empirical evidence that six of the 
proposed administrative ITV guidelines should be implemented. The 
six guidelines are useful to high school administrators and teachers. 

/?ecp/77/rfer7cya/;ons. Recommendations include: (1) the 
implementation of the six validated guidelines, (2) further research to 
determine what other guidelines may be needed, and (3) additional 
research is needed to clarify the extent to which each guideline 
should be implemented. 



RATIONALIZATION AND INNOVATION: THE REGULATION 
OF NEW COMMUNICATIONS TECHNOLOGIES 

OrderNo. DA8310609 
HoRwiTz, Robert Britt, Ph.D. Brandeis University, ^983. 306pp. 

The ^iiTi of this dissertation is to analyze the deregulation of 
communications as a case study in a larger examination of the 
regulation and deregulation of economic activity in contemporary 
American society. Deregulation, like regulation, is a tricky 
phenomenon. Regulatory agencies do not all do the same thing. 
There are differences between and among agencies. In the superficial 
politics around regulation, capital routinely bewails in public the evils 
of government intervention into the economy generally, whereas in 
private each industry seeks the benefits and stability of economic 
regulation. For, regulation historically has functioned, /n/e/' a//a, to 
guarantee the security of risk-taking and to alleviate the instability of 
the market in certain areas. 

Xhe **'get the government off our backs'* rhetoric applies much 
more to the "social" regulatory agencies created in the 1960s and 
early 1970s, such as OSHA, EPA and EEOC. And to a certain degree, 
the rhetoric has backfired. Social regulation retains popular, and 
grudging legislative, support, while traditional economic regulation 
has been dismantled in some Industries. On the othec hand, liberals 
and public interest groups, tied to the Progressivist paradigm which 
finds in the establishment of regulatory agencies a successful effort to 
stem the power of capital and to force private decision- ma king into a 
more democratic vein, view all deregulation as a horrific step 
backward and a victory for capital. 

Since the late 1970s the Federal Communications Commission has 
dropped restrictions on cable television, eliminated radio 
programrfibg guidelines, initiated low-power television service and 
other deregulatory moves The dissertation examines why and how 
deregulation has corrte about. To this end it analyzed the history of 
broadcasting and its regulation, with specific attention paid to the 
treatment of technological innovations. It presents a literature survey 

on the subject of regulation in general and attempts to create a viable 
categorization of theories. My own analysis of regulation points to the 
importance of administrative law and the process of rationalization in 
law and economics. I discuss the emergence of this new body of law 
with a view toward the history of American private law and of Max 
Weber's theory of rationalization. My theory of regulation separates 
issues of genesis from operationality and fjnds three distinct phases 
and intents of regulation. Finally, I return tba description of the 
current telecommunications revolution and discuss the reasons 
deregulation came about. 



TELEVISION NEWSCASTERS AND NEWS: THE PERCEPTION 
AND SELECTION OF LOCAL NEWSCASTERS AND STATIONS 

OrderNo. DA8300271 
HouLBERG, Charles Frederick, Ph.D. The Ohio State University, 1982 
136pp. Co-Advisers: Professor John Dimmick, Professor Donald 
Cegala 

This research project was designed to assess the relevance to the 
viewing audience of the on-air image of local television newscasters. 
Two data gathering methods were employed. First, focus group 
iriterviews were conducted with 32 subjects to increase the audience 
viewpoint and the findings were used, along with results of previous 
research, to construct a questionnaire which was administered by 
telephone to a random sample of 258 adults in the Columbus, Ohio 
area. The telephone interviews gathered information about attributes 
of the newscaster, newscast and television station, and about 
respondent viewing behavior and demographics. 

The perceptions of newscaster attributes were assessed through 
18 Items which asked the respondent to rate the importance of three 
categories of newscaster attributes. As predicted, factor analysis 
indicated three distinct and interpretable factors: (1) a para-social 
interaction between the respondent and the newscaster (26.7% of the 
variance); (2) professional attributes of the newscaster's on-air 
performance (12.7%); and (3) physical attributes of the newscaster 
(8.2%). 

Newscaster and station selection was assessed through 
discriminant analyses. Most prominent in these results was that the 
length of time a respondent has been viewing a particular station or 
newscaster was the best predictor of differences in newscaster and 
station selection: Respondents with shorter viewing histories tended 
tp find the newscaster's physical attributes more important while 
respondents with many years of viewing tended to develop a para- 
social involvement with a newscaster. There were no differences 
arhong respondents viewing different newscasters in the Importance 
accorded to professional attributes. 

A surprise finding that half the respondents did not or could not 
identify a local newscaster in which they were interested brings into 
question the past assumptions about the importance of the 
newscaster in the news delivery process. Future research needs to 
assess the generality of this finding and the finding that a para-social 
involvement is a common occurrence among respondents'vWth long - 
viewing histories. In addition, as the newscaster perception items 
accounted for only abput half the variance, other dimensions of the 
perception process need to be identified and examined. 



A DESCRIPTIVE ANALYSIS OF THE NBC PARENT 
PARTICIPATION TV WORKSHOP PROJECT AS A 
CONSTRUCTIVE USE OF COMMERCIAL TELEVISION 

OrderNo. DA8306897 
Johnson. Jean Claire, Ph.D. Wayne state University, 1982. 350pp 
Adviser: Dr. J. W. Warfield 

Background. Research conducted in the field of social science 
has demonstrated a need for parents and youngsterl to cSun^^^ 

^ZIS^^^^^ im'portanl sensTve 

^ues affecting their lives. This study examined the NBC Parent 

JlT'TuV" ^"^^^'^^P to ascertain t thi 

project IS fulfilling Its objectives (as perceived by participant 

SosSl 'iSh'^^^^ communication be't^een^aren^ 
youngsters, (b) leading youngsters from television to active 
participation (c) developing critical thinking skills, and (d) leading to 
greater social and self-understanding. icdumy lu 

Method. The study was primarily descriptive and used survev 
S.Ttnn 1' °^^^'^'^9 data from workshop participants. A total of 
^ final sun/eys were received from facilitators. Parent and youth 

were c^^^^^^^^^^ ^'T' ^^^^^^ ^hese responses 

were compared with pilot and pre-test responses for reliability 
measures. Results of the final responses were tabulated and analyzed 

fhrounh^^ ^^^^ P^^^^Q^ ^he Social Sciences) ' 

through the computer services facility at Wayne State University and 

thP "^v^" '^^^^ ^°"^P^^"d the appropriate data HoS 
:^:^S:S^^r'' ''''''' '^'^'''''^^ 
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Results. There was not enough significant difference between 
parent and youth respondents who reported not discussing television 
programs with each other prior to participating in the workshop 
discussions to conclude that the workshop discussions have helped 
them discuss sensitive subjects with each other. As noted, this is 
affected by many other variables, within and outside of the group 
discussion situation. 

There was significant difference with regard to socio- and 
concept-oriented participants as hypothesized. ^ 

There was no significant difference in the perceptions of 
participants from high and low socioeconomic beckgrounds, or from 
those representing minority or non-minority groups in regard to the 
variables tested. 

Conclusions^. Findings of this study support previous research 
Indicating that parental and adult Interaction with youngsters on the 
content and substance of television programming can increase the 
medium's positive effects upon young people. The study also extends 
the body of research in adult-child television interaction by providing 
anoher means by which to increase the communication between 
adults/parents and children. 



THE RELATIONSHIP OF JUNGIAN PSYCHOLOGICAL TRAITS 
AND THE EFFECTS OF COMPARATIVE ADVERTISING 
Johnson, Ronald Dale, Eo.D. Texas Tech University, 1981. 
Chairman; Dr Dayton Roberts 

The purposesof this study were (1) to examine the relationship 
between the Jung.an psychological traits of a sample of students and 
their sex and the dependent variables of recall, attitude toward a * 
commercial, perceived believability, perceived informativeness. and 
attitude toward the advertised product with respect to a comparative 
advertising approach, (2) to predict level of recall, attitudes, and 
perceptions with respect to the comparative advertising approach, 
and (3) to compare the relative efficacy of a comparative advertising 
commercial with a non-comparative commercial. 

Procedure. Ninety six high school students were divided equally, 
on a random basis, into an experimental group and a control group 
The experimental group was exposed to a comparative advertising 
commercial. The control group was exposed to a non-comparative 
commercial. 

Two instruments were employed. The M8TI was used to type the 
student s Jur.gtan psychological traits, which classify people 
_ according to their preferences for ^xtraversion-introversion (El) 
sensing-intuitive (SN). thinking-feeling (TF). and judging perceiving 
(JP). A second instrument was developed to measure the subjects in 
terms of the recall, attitudes, and perceptions relative to the 
comparative ar^d non-comparative commercials. 

Multiple regression was used to analyze the relationship between 
the independent variables of psychological traits and sex and the 
dependent variables of recall, attitude toward the commercial, 
perceived believability. perceived informativenf^«^:s. and attitude 
toward the advertised product. 

Major Findings, The findings of this study suggest that certain 
personality traits may influence how a person will react to various 
advertising messages, and that a comparative advertising approach 
may have merit as a tool of advertising strategy. 

The most frequently exhibited psychological type among the 
studont was ESJ (extraverted, sensing, thinking, and judging) In all 
cases but one, the predictive relationships between the psychological 
traits and the dependent variables were not significant in both the 
experimental and control group. The only case In which there was a 
significant relationship was that between judging (J) and recall of 
selling points m the comparative commercial. 
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TELEVIglpN AS ENTERTAINER AND AS EDUCATOR: 
PROCESSING AND RECONSTRUCTING NARRATIVE 
CONTENT Order No. DA8304'526 

KwiATEK, Kathy kpENDL, Ph.D. The University of Michigan, 1982. 
135pp. Chairman: Stephen B. Withey 

This study explores the nature of t:ognitive responses to television 
content-the organization and reconstruction of a vid.eotaped 
, stlmuluS'-within an experimental context. Three models of Information 
processing encountered in the literature on television behavior are ' 
outlined In terms of their assumptions and hypothesized outcomes. 
^The data reported on were derived from an experiment designed to 
^ test these models against one another to determine the most 
' parsimonious explanation of subjects' processing behavior. 

Two independent variables were manipulated: viewing set and 
viewing mode. The former refers to the frame of ref e-'ence: one-half of 
the subjects were told the program was educational and was 
specifically designed to teech them; the other half were told that the 
show was designed for entertainment viewing. 

Viewing mode Included a stopping and a no-stopping treatment/' 
Subjects in the stopping mode were given access fb a remote pause 
device designed to give them cor^trol over the pace of the program. 
The no-stopping treatment simply characterized traditional one-way 
viewing of the stimulus. 

The 60 fifth grade children Involved in the study viewed a 15- 
minute narrative presentation and answered a series of open-ended 
questions followlng^vlewlng. Criterion measures assessed both 
general recall and deeper levels of comprehension. 

Neither independent variable appeared to affect simple recall, but 
viewing set had the hypothesized Impact on measures of deeper 
levels of processing and learning. Clear differences between groups 
resulted from subjects' elaborations on the content. 

Further analyses estimating additive models of viewing set or 
perceived context and assessments of individual characteristics 
offered little Insight Into subjects' cognitive behavior. However, 
parallel analyses of the interaction models of these Individual v 
assessments and perceived context demonstrated the importance of 
aoopting,a more multifaceted understanding of television viewing 
behavior as researchers begin to address cognitive processes rather 
than behavioral effects of the medium. 



FACTORS WHICH INFLUENCE THE UTILIZATION OF 
EDUCATIONAL MEDIA IN LOW AND HIGH SOCIOECONOMIC 
SCHOOLS: A MODEL VS. PRACTICE Orde r No. DA8229785 
McCleese, Carl Gerald, Ph.D. The University of Toledo, 1981. 
2l0pp. Chairman: Joseph C. Sommerville 

The purpose of this study was to delineate factors as perceived by 
administrators and teachers to be influential in the utilization of 
educational media In low and high socioeconomic elementary 
schools and to compare media utilization frequencies as repoiled by 
teachers and presented in a model based on research studies. 

It was hypothesized that there would be a significant difference in 
the reports of administrators and teachers of low and high 
socioeconomic status elementary schools with regard to familiarity 
with media, frequency of utilizing media, variety of media utilized, 
purposes and situations of media utilization, effectiveness of media, 
frequency of utilizing media with an instructional system, factors 
which influence media utilization and frequencies of reported media 
utilization as compared to a model based on research. 

Five high and five low sodioeconomic status elementary schools in 
Toledo, Ohio served as the population for this investigation. The 
criteria for inclusion as a sample school were: (1) less than 20 
percent of the student body from low-income families (high SES) and 

(2) greater than 80 percent of the student body from low- income 
families (low SES). 

A Likert-type questionnaire was administered to the faculty and 
administrator of each school. Responses were based on their 
perceptions. Scores were obtained for each of the following variables: 
(1) familiarity with media types, (2) types of media utilized, 

(3) frequericyof media utilization, (4) purposes/situations of media 
utilization, (5) effectiveness of media categories, and (6) fagtors 
influencing media utilization. 
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Statltitlcn) anniySiea of the) relationship botwo6h vorlabtos jspoclfied 
In Iho tjypothesoa provided tho followlho results: There was no 
significant dlfforenco between teochera and odmlnlstrators of low and 
hlQh socioeconomic elementary achools rogardlnfl: (1) The typon of 
media with whle^ teachora reported tl^cy were most familiar. (2) The 
(ypes of nw'dla u^llzed by teachers and the (roquoncy ol such 
utilization. (3) The purposes and siluotions for which teachers ulilired 
media mo?>t frequently. (4) The repor ts of the e(lecr^ven(^a?^ of media 
tor specified pujpoiies and situaliona (5) The frequency of the 
♦utllizatld.n of media with ap Inoiructlonal vSystom. (6) F*aclora 
lnfluenclnolheutill«atlbnof niedla. (7) Congruence of frequencloji of 
media utillzation.as repotted by teachers and pieaented In a model 
based on researcPi. 

An analyiila of tfie pejcentagtv; of iesf)onb(?n waf) aino ufied to 
provide the following additional inforniation poitalnlng to the 
hypothe.sen (1) Teachoia of both low and fiigh Sl.S olemenlary 
schools (ely heavily upon toxltjocik:] and utilbe them regularly with an 
Instructional aystem. (2) With the exqeptlof) of print materials, lena 
thap fifty percent of th(> teachers surveyed reported utill/ino media as 
frequently an presented In a model booed on research. . . . (Author's 
abjitraet exceeds atipulated rnaxinujm lengtlv Dlscontlnuudjiore with 
pern^Uir^ioii of author.) UMI ^ ^ 



INSTRUCTIONAL GUIDIES IN MKDIA COMMUNICATION. 
(VOLUMES I AND II) Ordor No^ DASaoiieS 

Mauoy, Jomnn nowArm, D.A. U/)^e/A/fy o\ Nortlwrn Colorado, 19Q2. 
990pp. 

- Tfils project In lieu of a dissertation b a bt^rles of three course 
guides and two manuals In the area of media communication. The 
^y?!!^-^ 0^ '^^^^^y n^o: (1) vSufvoy cl Media Conununicallon. 
(2) Radio Production I, and (3) Television Production I. The manuals 
are: ^(1) Creatino Commercial'i, ar^d Tckwlbion Studio Operations. 

This project is desilQned lo l)elp tlie prosprrtlve Ifochcr of courses 
in which the jUuder^t hns his/her first contnet wim uum 
rnedla/l)rtjadc4iMino Itjuovidcs c ourse ouid<\s In enough detail that 
reiui(»r« cnrrdelermino the day to day progicssitm nf each courfjo. 
The cour?>e^tjuld('5 can he used as mi)dels which r(sulpf.s might u»e to 
dejiiyn tho)rown modla comrinmicalion cour-iefs. 

The '^aroatino Commerclaks" manual details the cltMnents of a 
br<jadcj(i^l comn)ercinl and tlie t(% hniqutiij which i.ar\ l)e used to 
produc/e ads. The "Television Studio Operationa" manual (iotalls the * 
equlpriionl and productiori procedures r^ecer^nary to produco 
televlfiion proQrama. 



COMMtRClAL BROAOCASr RrOULATION: STRUCTURES 
AND pROCFSSf.S IN MFXICO AND THE UNITE^D STATES 

OrdoTNo. 0AB?27685 
Mahan, Mahy f i i/AtM THvPii [) 7 ho Univnt^^ity ot TvXi}$ AustifU 
19ft2, 3J?'1pp Supt'rviiiOf. fmilt^O fvlcAnany 

Comnu»rcial broadcast regulation in Mexico and the United Staten 
la con^idtntnl from an institutional peffipectlvo, wfilcl) enconipassOJ3 
the loQal, pnlitu ttl. and economic rattofutlos foi jitate control of the 
broadcast industry, thf formal roU's of legally recogni/r^tl regulatory 
actorii, ir^tt-r.u tions aauing p,irtios at inturo.sl, and the relationship 
between the fonnal gtMlj-, of hiondi ast n^julatiun and the outcomtm 
of regulatory intfr,u:tionn 

The fvlfxic.ui govtHiinu'nl has gieat legitimate poWr to control the 
structure of private' corrxntMcial bro.ulcaMing and tfu* content of 
programming Slalo ptirticipantfi in the regulatory procosH far 
outnumber thf rtH;ogfu/rd pr i.vut(» sectoi participants Analyiiia of 
Inltjrac.lKins .vtiong p,utior» at in(rit\si ruveals that Televisa, the 
Mexican priv.ilf It'U^viiiion cooglornfMaie, la anactivo aruJ influential 
regulnlory actor, although it \u without legal Idontity as such Televisa 
appears lo bv ohle to win conccjisiona from the stale which promote 
its own intcrc'.ts and to undt'imine thoye of the stale Tfie formal 
rOQutaiory goal o( providing a t)roadcast r,orvlce which jinhancea 
natlor^al lilf app(\uj» not to he »ervt«d by formal refjulatipr^u, which are 
inconMslontly t'nfort tMl. oi by the outcomes of regulatofVy 
inter*iutitirvi. whii h pf-rpcMuatM the litatufi quo In hroadtiant 
prooranuning ! 

The U S guvrmrtWMit lias IrJss acn^ss to legitimate power to 
regulett.' the .structure of the commoicial broadcast industry and the-, 
content of piugramming Participation Iri the regulatory prbcer.a ia 
opor> lo any p.uty at intoio.st. although the private broadcatit Induntry, 
th<) FiHioral Communication;; Conuniftslon, and Cor^igrrr.ri appear to 
doiTiinate the proceas, formally and inlorfriolly formal regulatory 
0oals enU)udy irreroncilahio conirhdictions In the United Stateti. 
Therefore, it is not surpnair^g thai regulatory outcoaie.«i appear lo 
protoot and promote the interoslti ol the private broadcaJit Industry 
and not thoiie ol the audience 

Previous research on Mexico and Its broadcast system suggestft 
that there will be more control of private broadcaiaino there than in 
the Urutecj Slates This reses-uch shows that while the formal structure 
of broadcflfit regulation In Mexico creates the conditions for greater 
control, the broadcast media there actually operate with a degree of 
independence quite similar to that ol the U.S. broadcast industry. 



DOMFSriC AND FORPIGN AOVfRflSING IN TEIFVISION 
AND fy^ASS MEDIA GROWTH; A CASt: STUDY OF BRAZIL 

Order No, 0^(^?7 /6^30 
Mauos. Stn(;io Aucuisro Soahi s. Pm D Thv Ui\lvor^i(yof.7ox{ts af 
Austin, Mm ?abpp Sup(Mvi{,or fmileO McAnany 

The historiciil evolution of the rclationrjfiip of the foreign and 
domentic advertifang intiustry anij the Hra/iliaw mas*j media^ primarily 
television, is examir^ed within a frariiework of the wocioeconornic and 
political policies of development adopted by the military regime alrKo 
1964. The ovidence shows that the socioeconomic and political 
context of the country ha*) directly arul Indirectly affected tf^e 
developraent of the advertising and mass media Indunlrlog. 

Ttuvso Industries have benefited from the socioeconomic pollclea 
adopted by the nulitary regime over the pa«t eighteen yeara Aa a 
resflectlon of economicdevelopment. ceinlored on rapid 
Industrialization (based on foreign technology and foreign capital), 
not only was Ifiore a shaip Increase'ln advertising expenditures, but 
altjo growth of the mans media, principally television, 

In fBrazll, media ownt^rahlp lo lefierved by law only for BrazHlano, 
and broadcasting Is conducted through the concenf^lon of licenBOo 
Oesldea mass medl^ dependency on official fiubsldlo?i. they aro 
dopendeni on foreign technology (printing machines and 
broadcaiiting equipment), on raw material (newsprint) and on 
advertlslr^g support. 

Brazil is among the ten countries in the world that have the largest 
advertising expenditures. The country's largest group of advertisers 
are.MNCs, the largest Individual advertiser, however, Is the 
govornmont. Television receives about 40 percent of tlie total 
advertising oxpcndlluros In the country. The top advor Using 
ogenclos control 32 percent of the total expenditures. 

From 1930 to the rTild*1970'a foreign advertising agencies 
dominated the market, and Brazilian advertising agencies, and 
therefore the mass media, wore directly Influenced by them. The 
shape of domestic agencies, the transference of techniques, and the 
training of adn^en wore all Influenced by foreign agericir»Q, Today, 
however, among the ten largest agencies, seven are domestic, thanks 
to aoovornment policy of granting its advertising nccounls only to 
national agencies. 

Tho evidence leads to the conclusion tfial the government is il^o 
driving force behind tho natlonalUation and growth of thp rtmss media 
and advertising Industries In Bra/IL It also shows that the changes of 
tho last 18 years In these Industries have reflected tho national 
economic model of development* adopted by the military regime since 
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TV TRIBES OrderNo.DAe309171 
MiCMAKtfi, Enic Pmm\ Ph.D. Tho Unlvorslty ot Tous of Austin, 1992. 
37Qpp. Suporvlsor; EmlloMcAnany 

Whai arc tho rolotionahlpa botwcon media, aocloty nnd culture? Do 
medio brlno people tooothor» or pull them apart, ftround what lasuos» 
•nd to what oMocttj? Theso quoatlons nra ttpproachod through 
•nthropoloQlcnl fiold ntudles of modln isauon, and Interpreted by way 
of«norloln«lconcoptunllxallonottheltj(uvl3lonmeiknaoo 
tftniifnitialon syatom, First, central torma for tho research are defined, 
Includlno culturv, natur&l History, othnography, and infonmUon. , 
Then, a natural historical observation of a Chrkitlan fundonientall&t 
>nedlft protoat In Amarlllo, Texas, la designed, conducted and 
•thnographlcally reported to determine what kinds of media asuea 
•riae publicly in community forums. The results of this atudy Ir^dlcato 
that considerable variation In the Interpretation and evaluation of 
television rnesjiages can bot)btierved and n)ay correlate with church 
m«mberihlp In this setting, Traditional modolu of mass , ■ 

communication do not account for such variation, requiring that a 
conceptualization ol media a^ a cybernetlcally organized oystem of 
social pofiormnnces be deduced. A follow-up study Is designed and 
conducted to reflneahla conctjptuallzatlon and to test predictions 
from the original study after-a three year Interval This restudy 
Indicated that fundanumlaHat protonts have shifted ff on) electronic to 
print media l:iaues» and that tichool text books woro tho current focus 
of activity. Maturallstic protocol therefore limited the extent to which 
the systems concoptunllratlon could be tested and refined But tho 
lack of IntercslJn the second aUidy contrnsUid to the positive 
response to the first, and the shift of (ocus to toxt.books, both are 
suggestive findings which require Interptetation, Conclusions assert 
the efficacy of the cultural Jiegmentatlon proposed In both studies, 
and explf^ln Its ofHiratlonallzatlon In future research, A speculative 
interpretation of the relationships between the Issues raised by the 
communlty-PfotestantIsm, media, and soclo-cultural chonge-lderitlfy 
the nignlflcant co-occurrence of ijvolutlonary nolurnlism and 
tQlecommunlcations, and the poivtJible InipHcatlona of this are 
considered In an exercise In.cullural prediction, 



Till- hfOl RAl COI^MUNIC^ATtONS COMfVltSSlON'S 
jQOMMf MCIAt nAOlO 01 MfGUl A HON ROl E 

Ort!orNoJ)Aa^»?/^02 

MottCu NSit iiN, llAiinAMA I YNN, V\\ \) IhmhnQ Ottyt) y^t.1to UniviHi.ity, 

nm ai)Gpp. 

.Since itfi ifu rptinn, AmrMii klodlopy hm lH«r>n htv.t^d upon a 
philosophy that "div<MMty" ot a rnulljplK ity of voicrfi, is cv.ootiallo 
the proper func \\ntm[i o\ tho nalion Iho \ oiUnal Communications 
Gofntnir»«.jf n (I CQ. irulcfKMulcnt ayor\(,y (cdrial 
govornnuMit. foi rxaiiipio, haj* "icyulati'd" (iomn>t*rcial {mlio 
bfoadGoMing, in tlu» past in an t lfoft lo encounrgo this concopt of 
cjlvomlty CiifftM^l philosophy, luwvor, intlicalc?, that divotsity can 
bivM arhicvod by "derogulaltng" radio and allowing inatket Imcos 
to dfMermine pfOQramn^ing and piocodure. Tho purpof\e of this 
dins<?^rtation. thurofore, wan to dfMertnlno whether or not tho "market 
t ofu opl," as dofituHl hy the I CC, wns conducive to pfoinoting 
diversity. 

The procedure utlli/ed In this study Included an exanunation o( 
various govf^nnu^nt dt)t'urni«nts, Irgnl jounutiM arid mmnorandun^s, 
periodicals, h(»oks, sUtdios, riowspapors, unpubliiOiod papers, and 
proctHuiings, 

Rc'SuHs of this Mudy Iodic alod that the deregulation of conwnorclal 
ladio bioadc aslirig wa?i not ( ooducing to promoting diversity. The 
author alno corUfrulfd that dortHjulation might Increase competition 
in t.OflaIn radio aiarkt*tf» ar)d that It would ri)ost ptolmbly t.ontrlbule to 
greater profits for the major broadcasters In a given markot. 



INSTRUCTIONAL TELEVISION: THE EFFECTS OF DIFFERENT 
TYPES OF GRAPHICAL REPRESENTATION, IN COLOR. OF 
QUANTITATIVE DATA- ON THE PERCEPTION OF CHARTS 

Order No. DA03080GG 

NAPOti, Luioi, Ph.D. /nc//ana Un/vor^/fy, 100? 109pp Chairperson* 
Dr. Dennis Rett 

Pro6/e/fi, Grapiilcal represontnllona, such as colored circle charts, 
are Increasingly used In television because they car^ dinploy a great 
deal of Ir^forniatlon. Guidelines concerning tho use of color for 
television graphic specialists are almost non-existent. This study waa 
an attempt to determine the best coaiblnatlon of circle chart and 
background colors for reprcsonting statistical data. The questions 
under conwlderatlon were as follows (1) Does the use ol dlllereni 
color a affect the accuracy of estimating tho size of parts o( a whole 
wtHui presented on a television screen? (2) Does the use of dUforent 
colors allQCt the rapidity of estimating the size of parts of a whoUi 
wiien presented on a television screen? 

Procoduri}. The exptulniental testing Involved the presentation on 
a television ocreen of sets A and D of 30,comblnaHons each of droits 
chart and background colors. The sareple used In this Investigation 
cor)slstod of 160 Instructors frorii Quebec who were randomly 
assigned lo equal exp<.n'lmentnl groups A and B, rospecllvoly rolatfed 
to sets A and B. Subjects who doclarod then^selvos lo be daltonlano 
were not accepted. Six colors were used for both sets, Tho 8ub|ecl*s 
task was to estimate, In percentage, each of the five parts of tho circle 
chart shown on a television screen, Each combination was estimated 
by 3 aublects separately. Tho time of estimation of each chart was 
recorded by the res.earcher. The data was analysed by computer . 
using SPSS program ANOVA, vtjrslort 8 3, January 21, 10U2. 

Rosults and conclusions Tho results of the first two analyses of 
variance allowed no signlflcimt differences between groups A and D, 
In relation to accuracy of estimation, value of 462 (p « ^502), and In 
relatlonlorapldltyofostimalloh, rvalue of .2ti9(p »i .601) Therefore, 
those two groups were combined Irito or\e to carry out furiher data 
analysis, Tho other analyses of variance concerning the effects of 
background colors for oach'Of the six chnr t colors, for both accuracy 
and irapldlty of oatlmallon, did not show significant differences. Tho 
related A values varied from 1739 (p « .173) to .043 (p k .900), The 
malor conclusions of this study were aYi follows! (1) The use of 
dlfleronl colors does not affect significantly tho accuracy of 
estimating the size of parts of a v^holo when presented on a television 
screen. (2) Tho use of different colors does not affect significantly the 
rapidity of estimating the alio of parts of a whole when presented on a 
television screen. 



SEXUAL SOCIAL LEARNING VIA TELEVISION: AN 
EXPERIMENTAL ASSESSMEf^iT OF THE POSSIBLE IMPACTS 
OF *»VIDSEX " Order No, DA0308986 

Ncut^NDOMr, KiMUifUY Ann, Ph.D. Mlchloan SUtto Un/vor«Wy, 1082. 
25Dpp. 

Against a backdrop of social and political concern over sexual 
content on television, this research explores tho cognitive, affective, 
and behavioral consequences of tho viewing ol "vidsex." A sample of 
234 college studerjts were each Individually experimentally exposed 
to ono*16«mlnute television "mlnl-movlo" contnlnlng either highly 
explicit (R-ratcd version), low explicit (PG-rated version), or negligibly 
explicit (Gyrated version) content portraying consensual sexual 
Intercourse. A control group saw no stimulus tajw. The results show 
little evidence for the predicted social lenrning ot perceptlonsi 
expectations, attitudes, and anticipated bohnvlors Where support Is 
gained, It applies Only tp the low explicit condition; the high explicit 
condition displays a trend of counter^aupportlve findings. Additional 
5olf 'report measures do, however, show a relatlonsf^lp between 
voluntary exposure to rihedia sex over time and some sexual attitudes, 
cognitions, ar^d behaviors. 




- TELEVISION VIEWER ORIENTATION AND THE RETENTION 
OF NEWS Order No. DA831 0077 

O'DoNNELL, Michael Josei^h, Ph.D. The University of Iowa, 1982. 
162pp. Supervisors: Lary Bel man, Professor Ken Stare k 

Democratic societies deper^d upon communication to create and 
maintain an informed arxJ interested public. Since the early 1960's, 
television news has served as the primary source of information for 
the rriajority of Americans. Empirical research indicates, however, that 
viewers recall little or nothing from a typical television newscast. In 
several studies, the majority of viewers recalled no stories, while mean 
level of recall was one or two stories. 

The present study investigates news recall by focusing on viewers' 
reasons or motivations for watching the news. The research is 
Qrqunded in uses and gratifications theory, which argues that media 
use Is the expression of individual motivation. It was hypothesized that 
amount and type of news recalled would vary across groups of 
irxJividuals as a function of motivation for watching the news. 

Survey data were collected from a random sample of 181 residents 
of Cedar Rapids, Iowa, in late 1980. Telephone interviews were used 
to measure viewer motivation, recall of stories and details from the 
evening's network newscasts, general media use, and demographic 
characteristics. 

Viewer motivation scales were 0-factor analyzed and produced 
three general r3ws- viewing types: Surveillance, Para-Social, and 
Personal and Social Utility. Small but significant differences were 
found among the types in terms of number of stories arxl number of 
details recalled. Surveiilance viewers recalled the least amount of 
nev^, Personal and Social (7f///f/ viewers recalled the most, and Para- 
Social viewers fell in between. No differences were found in the 
categories of news recalled by each type. 

Differences in recall were further explored in terms of media use 
and demographic characteristics. Recall was found to be consistently 
related only to amount of attention given to the news. The more 
attention given, the more news that was recalled. No relationships 

were found between level of recall and age, income, education, sex, 
^ or general media use. 

It was concluded that television news is not an efficient source of 
information. Further, it was concluded that viewer motivations serve 
as mediating variables in the mass communication process and in the 
determination of media eflects. 



TyE DIFFUSION OF INFORMATION CONCERNING NEW 
MOTION PICTURES Order No. DA8227699 

O'GuJNN, Thomas Clayton, Ph.D. The University of Texas ai Austin, 
1982. 160pp. Supervisor: Timothy P. Meyer 

The investigation examined the diffusion of information 
concerning new motion pictures. This was done through the use of a 
longitudinal survey design in which respondents (N = 81) were 
partitioned into three categories on the basis of the average length of 
lime they had waited tp attend five new motion pictures. Group 
bounds were drawn in a manner consistent with the dominant 
diffusion paradigm. Linear discriminant analysis was then used to 
demonstrate and explore differences between early, majority, and 
laggard attenders. Such differences involved exposure to information 
from both marketer-dominated and nonmarketer-dominated 
information sources, media use, demographic measures, and 
communication activity. Each independent variable was tested for its 
unique contribution to the explanation of attendance group 
differences. Two statistically significant (p < .05) discriminant 
functions were derived which when applied correctly classified over 
80% of the cases. Although the findings supported the theorized 
relationship between the relative time of adoption (attendance) and 
communication activity, important early activity appeared to be of a 
relatively insignificant duration, dissapaled by actual attendance, and 
difficult to manipulate. Overall, the findings demonstrated the 
fundamental importance of actual use (attendance) within the 
diffusion process. It appears that the system is well defined along 
such bounds. Furthermore, the findings implied the existence of at 
least two consumer typologies, both important within the diffusion 
process. The existence and composition of the two discriminant 
. functions demonstrated important inadequacies in the traditional 
notions of source interaction, personal influence, and diffusion. 
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Additional analyses found that the favorite .activity of those scoring 
high on creativity 'was being with friends, while those scoring low on 
creativity chose watching television, and that those scoring high on 
creativity, creative writing and writing are more likely to be average 
viewers (two to three hours a day) rather than light (zero to one hour a 
day) or heavy viewers (four or more hours a day). 



SITUATION COMEDY AND THE STRUCTURE OF 
TELEVISION: A STRUCTURAL ANALYSIS 

OrderNo.DA8229597 
RoBAROs, Brooks, Ph.D. University of Massachusetts, 1982. 147pp. 
Director: Professor Maurice £. Shelby, Jr. 

Television programming has not been subjected to close critical 
analysis of its underlying structure. Four tenets of, structural ^analy sis: 
transformation, intelligibility, self-regulation, and formalization, are 
drawn from the theories of Claude Levi-Strauss, Roland Barthes, and 
Jean Piaget and applied to television situation comedy. 

Preliminary examination of the genre establishes that it is more 
closely alligned to radio than film, while a survey of literary comedy 
reveals transformations which demonstrate the importance of 
analyzing television on its own terms. 

Analysis of "I Love Lucy," "McHale's Navy," and "All in the 
Family," establishes three precepts basic to television structure. 

Serial chronology represents television's way of structuring time. 
Rather than compressing time, television fragments it. Changes occur 
gradually and mimick real life as when Lucy becomes pregnant in "I 
Love Lucy." Technical experimentation in the sixties, illustrated by 
"McHale's Navy," led to a temporary dissolution of exploitation of 
serial chronology as a structural component. "All in the Family" 
heralds a return to capitalizing on serial chronology by extending 
action as well as character over time. 

Telemythic scope represents television's characteristic scale, 
.which is limited in terms of setting and tends to make images recede 
into abstraction. This is Illustrated in "I Love Lucy" by confinement of 
characters to the Ricardo living room and the focus on domestic 
events. In the sixties, illustrated by "McHale's Navy", producers 
attempted to expand scope using exotic settings. In the seventies, 
illustrated by "All in the Family," extreme close-ups, as well as the 
concentration of action and scene, show an appreciation of scope. 

The electron factor represents television's way of recomposing 
reality so that it becomes abstract and symbolic without losing its 
immediacy. It is present in diluted form in "I Love Lucy," which used 
cinematic techniques. It is most evident in "McHale's Navy** in dream 
scenes. In "AH in the Family," videotape approximates the immediacy 
of live transmission which, along with topicality, works to capitalize on 
the vitality and abstraction of the electron factor. 



THE ROLE OF DIVERGENT PERSONALITY PATTERNS AS 
PERTAINING TO INDIVIDUAL VIEWER ASSESSMENT OF 
MINORITY CHARACTERS ON COMMERCIAL AMERICAN 
TELEVISION Ord^rNo. DA8227498 

Rook, Timothy E., Ph.D. Bowling Green State University, 1982. 
173pp. 

The purpose of this study was to investigate the manner In which 
varying personality patterns affect the way mass communication {i.e., 
television) audiences perceive minority characters on commercial 
American television. This was accomplished by measurements of 
subjects on three levels: media consumption (i.e., amount of 
television watched), level of ethnocentrism displayed by subject, and 
subject's perception of selective minority characters from commercial 
television series. 

A review of the literature indicated a sound theoretical basis for 
this study, with much of the research stemming from the following 
areas: structure and effects of mass communication, development 
and maintenance of stereotypes, and the role of the audience in mass 
communication. 
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Two instruments were utilized in the study. The first was a pre^test 
questionnaire designed to elicit specific adjectives describing the 
characters listed for analysis in the final instrument. The final 
instrument measured the subject's degree of media (i.e., television) 
consumption, level of ethnocentrism, and perceptions of selected 
minority characters on the basis of a seven-point Likert scale applied 
to the adjectives derived from the pretest questionnaire. 

Statistical methods of data analysis employed in this study 
included frequency counts, a series of two and three-way 
crosstabulations. a factor analysis, a canonical correlation, and two 
multiple regression analyses. The results obtained from the data 
indicated no significant predictive structural relationships existing 

between the variables being measured. No consequent assumptions 
could be drawn on the basis of the data obtained in this /. 
regarding potential relationships existing among these variables u e., 
media consumption, degree of ethnocentrism, and perception or 
minority characters on television). 



THE USE OF FILMMAKING TECHNIQUES JN TEACHING 
ABOUT FILM: A STUDY OF FILM GAMES AT THE 
UNIVERSITY LEVEL Order No. DA8305391 

Semsel, George Stephen, Ph.D. The Ohio State University, 1982. 
272pp. Adviser: Professor Robert W. Wagner 

Though film studies have been available in higher education for a 
number of years, little careful attention has been given to the 
problems of teaching about this medium. There Is a need in the 
teaching of film for new teaching/learning models which add to the 
traditional strategies currently In use. 

This exploratory research examines v/ays to use film In teaching 
about film. Ideally, all students should make films, though It is 
economically Impractical to put a camera Into everyone's hands as 
easily as one can a book. It is» however, possible to create and 
implement "film games," activities which allow students to operate 
the mechanisms pf filmmaking and to appear in the works produced. 
This study describes and assesses teaching tactics which make the 
filmmaking experience possible for large numbers of studento In 
educational systems limited in time and funding. These "film games" 
provide new strategies for teaching which affect student attitude 
about film and motivate them to know more about it. 

The twelve film games observed and assessed in this study were 
dor^ with students at Ohio University, in Athens, Ohio, and Algoma 
University College, in Sault Ste. Marie, Ontario, Canada. These 
activities were tried in thirty-six classes with 2052 students. Ten of the 
courses were introductory, twenty were oij^advanced undergraduate 
levels, and six, primarily experimental courses, were on the graduate 
level, but open to undergraduates. The study extended from 1974 
through 1979. ^ 

The film games described in this research brought students close 
to the process of film as an important and necessary aspect of the 
medium. These activities taught factual knowlege about the practices 
and materials of filmmaking, increased the ability of students to 
perceive and respond intelligently to materials projected on the 
screen, and changed student, ideas about the nature and importance 
of the medium. Useful lo teachers of film is that through the hands-on 
experiences gjven in the film games, a great deal of interaction is 
generated between students, their peers, and their instructors. 
Equally useful is that in developing students Interest and motivation to 
learn about film, the film games produce quick results. 



ERLC 



RECOGNITION AS A MEASURE OF LEARNING FROM 
TELEVISION COMMERCIALS Orde r No. DA8225672 

Singh. Surendra Narain, Ph.D. The University of Wisconsin - 
Madison, ^9B2. 269pp. Supervisor: Associate Professor Michael L. 
Rothschild 

Recognition has not been a widely used measure in the advertising 
industry, although it appears to be a logical measure for assessing 
learning for low-involvement products advertised on television. One 
reason for recognition measures not being popular is that they can 
yield indiscriminately high scores which do not decline overlonqer • 
periods. 

The major objective of the study was to develop a discriminating 
recognition measure that would not yield consistently high scores yet 
would reveal learning of a commercial. The recognition measures 
developed in the study were tested for their discriminability across 
length and repetition of a commercial. Another objective of the study 
was to show that recognition scores would decline over time and that 
Iheywouldbemore sensitive than recall measures. 

In a laboratory experiment, using a multialternativelorced-choice 
recognition test, it was shown that by using a large number of 
distractors, sufficiently rigorous recognition tests can be designed. An 
increase in the npmber of distractors from four to eight did help 
reduce the recognition scores in general. Also, by increasing the 
number of repetitions, recognition scores tended to increase. The 
length of commercial had a significant effect on product category and 
claim recognition but not on brand name or visual redognition, 
especially beyond one repetition. The recognition scores showed a 
wide range of learning across different levels of repetition and 
message length, were not clustered around some high-asymptotic 
value, and declined significantly during a six-week period. In general, 
recognition scores for the 10-second commercials were higher than 
recall scores for30-second commercials. • 

The study, therefore, was successful in developing a 
discriminating recognition measure. One could conclude that 1 
advertisers are probably overadvertising in order to maintain high 
recall scores. If future field tests were to bear out these reported . 
laboratory results, the implications for the advertising industry could 
be far-reaching. Specifically, they may lead to (a) reduced media cost 
due to lower levels of repetition, (b) accommodation of more client 
advertisers by broadcasters within the same given commercial lime, 
and (c). greater usage of 10-second commercials. 



AN INTERPROFESSIONAL PERSPECTIVE ON ADVERTISING 
^^^^^^^ON Order No. DA8302992 

Stankey Michael James, Ph.D. University of Illinois at Urbana^ 
Champaign, ^9Q2. I33pp. 

This study examines the growth of collegiate advertising education 
within the overall context of professional education An 
interprofessional framework is first developed by analyzing the 
development of university-based programs in law, journalism and 
business ad ministration against a set of parameter^ drawn ^m the 
hterature on professional education. Based on this analysis thTeL 
generalizations are made which provide the dimensions of the 

framework: (1) The problem of finding objectives is dealt with most 
effectiviely when thedesired qualities of graduates are defined as a 
basis for establishing standards of training which are then endorsed 
by the constituent occupation as the prerequisites for entry into the 
profession (2) The problem of attaining uniqueness is dealt with most 
effectively when an ongoing commitment to research is established by 
increasing the quality and output of grad uate research programs; by 
supporting sufficient number of scholarly journals unique to the field; 
and by increasing the rewards for scholarship, whether it be 
published or non-published. (3) The problem of achieving reform is 
most effectively dealt with when an outside organization is solicited to 
sponsor an extensive evaluation of education in the occupational 
area and the results of such an evaluation are used as the foundation 
for organized discussion and decision-making. 

Within the limits of the interprofessional framework, advertising 
education Is seen to be in the early stages of professional 
development. 



.6 



AN ANALYSIS OF PROGRESSIVE FM RADIO 

OrderNo. DA8303246 
Storm. Gary Bruce, Ph.D. State Unhersity of New York at Buffalo, 
1982. 658pp. 

This is a study of contemporary popular music. This music is 
viewed from the standpoint of the broadcasting industry with which it 
is so closely linked. 

This discussion centers around the relationship between radio and 
contemporary popular music. The tension between the aesthetics of 
music and the exigencies of the music industry are examined. The 
. discussion also addresses the role of popular music in the American 
social experience-how this music at once creates and expresses the 
mood of our age. Theories of culture by such authors as George 
Steiner, Gregory Bateson, William S. Burroughs and Norman Mailer 
are applied to this analysis of popular music. The enormous 
educational potential of the broadcasting medium is explored, and 
how it has failed to achieve this potential, and the resultant loss. 

In addition, this thesis presents analyses of many specific musical 
selections. Though the emphasis is on popular music of the last 
twenty years, the discussion touches on any music that can be 
broadcast--rock, folk, jarz, classical, etc. 

This thesis is based on extensive field work, Information has been 
collected from many professionals in the music industry, in 
broadcasting, in concert promotion, in record manufacture and 
distribution, as well as from media theoreticians and popular culture 
historians. Transcriptions are included of many tape recorded 
interviews with these experts. 



THE FUNCTION OF PRE-QUESTIONS, PAUSE, AND GAZE IN 
CHILDREN»S EDUCATIONAL TELEVISION 

OrderNo. DA8308882 
Tamborini, Ronald Charles, Ph.D. Indiana University, 1982. 130pp. 
Chairman: DolfZillmann 

Several authors have recently criticized the format f ou nd in most 
children's educational television claiming that the form used can have 
undesirable effects. It has been speculated that children would be 
l^etler served by programs using formats similar to that f ou nd in 
programs like Mr. Rogers* Neighborhood-programs which ask 
children questions, allow time for chifdren to reflect on information, 
and present information in a very intimate manr>er. 

This investigation looked at the effect of three format variables on 
attention to the television monitor, learning of program materials, and 
appeal of a television personality. The three variables examined were: 
ia) providing pauses during which children could rehearse 
information: (b) interspersing pre-questions throughout a program; 
and (c) using eye-contact and directly addressing the viewer as 
"you" in the presentation of program materials. 

Kindergarten and first-grade students were exposed to one of six 
different versions of an original children's story. Program versions 
varied the use of pre-questions, the provision of pause, and the use of 
eye-contact and direct address by the storyteller. Data were collected 
on visual attention, Information acquisition, and appeal of the 
storyteller. 

It was f ou nd that although learning was facilitated by the use of 
pre-questions directly addressed to children, visual attention was 
reduced by this. It was suggested that the format led children to 
become more involved in the program and stimulated interaction 
among children which resulted in decreased attention to the screen. 
This ration ale would seem to be supported by the finding that story 
appeal was greatest In this condition. . 

Pause was found to do no harm to comprehension and may, in 
fact, enhance the learning of information presented visually. Failure to 
provide pauses after a question, however, can reduce the interest in a 
communicator and the appeal of a program. Finally, repeated use of 
pause in most normal presentations can interfere with attention. 



THE CHILEAN MASS MEDIA DURING THE PRESIDENCY OF 
SALVADOR ALLENDE GOSSENS OrderNo. DA8227787 

Tassinari, Edward John, Ph.D. University of Miami, ^BB2. 522pp. 
Supervisor: Professor John P. Harrison 

The mass media in Chile during the presidency of Salvad or 
Allende Gossens (1970.1973) was a source of contention on many 
levels. In a sense, the conflicts within radio, television, and th« press 
reflected the divisiveness and polemical nature of Chilean society in 
the face of the democratic election of^ Marxist president. The 
research incorporated here attempts to investigate the basic political, 
economic, and ideological conflicts within the Chilean mass media in 
conjunction with escalating crises within the government that 
culminated in the military coup of September 11, 1973. Related areas 
are also examined, including the efforts by the government to utilize 
the mass media as a vehicle for political penetration and financial 
involvement within the Chilean media and the alleged utilization of 
certain opposition media outlets as conduits for anti-government 
rhetoric, erroneous information, and false propaganda. The historical 
evolution of the Chilean mass media is examined in a general 
" overview and the salient developments within these areas are traced 
briefly within the administration of Presidents Jorge Alessandri 
Rodriguez (1958-1964) and Eduardo Frei Montalva (1964-1970). In the 
.final analysis, the divisions among the Chilean left, coupled with the 
institutional constraints imposed upon the Allende government 
resulted in a failure to develop the mass media as a means to mobilize 
popular support for the Unidad Popular program. One is left with the 
conclusion that the enormously politicized nature of Chilean society, 
as reflected within the mass media, makes concrete assessment 
difficult to realize; given the myriad of political and philosophical 
perceptions oMhe contending factions and the mass of subjective 
rhetoric, the ongoing conflicts to control, influence, and manipulate 
the major media outlets must be carefully analyzed. 

It was recommended that: (a) other technical system studies be 
conducted using the five adoption characteristics, (b) the relative 
advantage, compatibility and complexity of satellite programming be 
further examined, (c) station procedures associated with 
administration and operations, and types of programs and reliability 
associated with programming be further studied, (d) reduced 
program costs and not installation costs be emphasized when 
promoting the adoption of satellites, and (e) further research in 
satellite communication deal with the processes and elements which 
affect the adoption of satellite-delivered television programs. 



THE STAGE/SCREEN EXCHANGE: PATTERNS OF 
IMITATION IN ART: 1896-1930 Order No. DA8301 74« 

TiBBETTS, John Carter, Ph.D. Un/Vers/fy o/ Kansas, 1982. 533pp^ 

The formative years of the American motion picture--the eSirly 
years of the silent film (1896-1915) and the early years of the talking 
picture (1926-1930)"were closely bound up with the traditions, plays, 
effects, and personnel of the American popular theater. In adopting 
many theatrical practices for their own purposes, early filmmakers 
presumed that formal and artistic correspondences existed between 
stage and film-in effect, that the illusion of a theatrical event could be 
achieved on the motion picture screen. In this way, it was assumed, 
early filmmakers could gain a needed legitimate status and prestige 
for their medium. Thus, filmmakers and theatricfal personnel • 
collaborated in the formation of production companies for the 
purpose of making filmed plays-theatrical films-to capture the 
attention of middle class audiences and the critical establishment. 

At the beginning of both time periods there had been a general • 
critical approval and support of these imitative practices. However, ' 
nearthe end of both periods could be discerned a note of dissent. 
Those theatrical films that displayed cinematic, rather than 
•*stagebound" effects, were encouraged. For the first time, the film 
medium was examined as an art form relatively independent of the 
stage, and the presumed correspondences between stage and screen 
were questioned. Indeed, a reassessment of the nature and artistic 
potential of the motion picture medium was underway. 
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It (s tKo purpofjo of tfiQ prodQnt atudy lo eKflimlnc In dotal! tho 
otaoo/»cr<jon Intorrtctlonsin 1D12»1916 tthd and Ihclr rolo 

in the aubsoquent debate cind discusalon concof ning tho rolationvShlp 
of tho motion picture to tho tht^nlor. Tho pdniary mnlorlal lu tho body 
of th«Mflcal fllma produced. Tho souico playn of tlioiio films have 
boon consulted and tho.fllma ihoinm^lvoa moat of whtcl^ now io«ldo In 
archlvoa away from tlio genoral public view have boon examlnod. 
Tho ovkknt slmilarltlt^s between both aa well aa the dltuiimlladtlea- 
provide a aenso of tt>o extent to which fllmnuikofti Imitated theatflcal 
ovonta throuohout both time piMloda. 

Thua. this JJtudy la chiefly coiieornod with tho challonQOs 
presontftd to tindltlonal attltudoii toward art by tho emeroeneo of now 
technoloQloa In tho nlnoteor^th and twentieth coniurlea -In thi» tuuio, 
tho motion picture. 



PFirADUlT GXPOSURF TO THE NOWS MEDIA: A 
COMPARATIVr CI^^OSS-SriCTIONAl STUDY 

Order No. DA0304296 
Tims, Aim nt Rua, J« . Ph D. Tho Unlvotslty of Wlsconuln ^Madhon, 
1082. tOIpp Supmvlijof Profo>*)nor Steven H. Chaffee 

Baaed on a two wave atalewldo telophono aurvoy In Wlsconjiln of 
children (10 to 17 yeara old) and their parents (N w 501) In the 
context of tho lono pfe>nidentlal election campaign, thia study 

oxaailned patterns of expo&ure to tho news media, longitudinal and 
crotta aeclionftl atabllity in oxpoauro pallerna, and parenl chlld 
y»mUailt/ln oxpojiure pallerna. In odJilion, a fKHilallyallon to the newa 
n>edifl model was trtiiod uning path aiMilynin. The nociali/allon modol 
examined the relntivo contributions of rnaturatlonat, onvlrormiontal, 
parental, and social Interaction lnfluoiice» on the u»o of five diHeront 
now^ittuurceadurlitg preadolencenco (10 to 1 1), oruly adoltiacenoo 
(12 to 15), and late adoleaconco (10 to 17). The data collection wao 
funded tjy NSr grant ( A ^U.S /0i:M35). 

tt was goner ally expected that expo*nire, corvjtateiicy, and 
Ititergenorntlonat nimllarity would Incteaae with tl^e age of tho 
youngnter. The rc^aults provided rnlxod nu()()urt for these expoclationo. 
Of tho five newa sources examined In this study, nowtipaper reading 
was found to change tho moat acroas the age groupa, exi^iblt tho 
highest over time conaiatency, and tho highest Intfrgeneratlonal 
simllaflty. Analyaia of tho aoclall/atlon moclela clearly polnta to 
parental Influence, personal Interoata and Involvcmonta, and tho 
comblnatiun of the two aa the chief aourcoa of Influonco on news 
modia use Ncwapaper readihg atanda a[)att from tho reat l)ecau!io of 
tho cerMral rolo parental behavior playa for all of the other news 
sourct^a. pul)lic affairs communicaliona, that la personal involvement 
in public atfaira related Inleractlona, wan found to be a ^ubalantlal 
dotormmant. 

In aiidition, it mt\ found that tlie irtipn( I of acHtial background 
facloraaucli aa family nodal milieu arul paiental age wore not 
ecHavalent tor print news aourcea (uul UHt^vlslon r^ewa aourcea. Tho 
evidence nuggeain a aubatnntlally air ongef linkage for the print newa 
media Moreover, it can be geneiaily concluded that to the. extent 
family aocial t)ackgfound faclora have an impact on the youngat<ir'o 
newa media uao, it flowa through parental behavior 



THP OPTIMAL MISMATCH AND TEIPVISION: A PIAOETIAN 

)nterpmi:tation Oh CHiit^ru'N's prlferences and 

PROORAM CONHNI 

VaiPtA MiNNrruY.UK iA JuNournrA, Pm D liw UnhGfsKy of Chicago, 
1082 

Plaget poatutatea eqiiililiration as the force tindeilylng bnaic aelf 
, regulatory mechar^iama of change If transnctlona batwenn the 
organlam and the environment produce feedl)ttck which la diacrepant 
with oxlatlng atructuren, then Inner tenalon may result and lnru)r 
structures nujy have to be reotganlred ao that equilibrium can be 
restored or Increaaed Since a aingle experience may not be enough 
to load to roorganl-ratlon, and to the pleaaurable aenae of "rightneaa" 
■ that occompanloa It, repeilllornj of the aaaio (or almilar) dlacrepancy- ' 
producing trnnaactlona rtiay have to occur before equilibrium can i>e 
restored Thia could lead to a temporary appetite for discrepancy. 
Kuhn (1Q72) has labeled thia typo of discrepancy the "optimal 
^'-"latch," 
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ThIa disaertation la the flrat atudy In a planned series Inveatlgatlng 
tho optimal mlamatch hypothesis In relation to maaa media In general 
and televialon In particular, and it will focua on the preferencea of 
children In the late pieoporatlor^al aruf the corKiete operatlona 
period If on optirtuil miMMalch i^muu and if it leada to an apfxMiie for 
dlacrepnncy in televiewing, tluMi children wlioae.p<Mforman(:e la 
moatly at tlie raeofierational level will prefer to watch programa in 
which eventa are baaed on conciele operaliona, that la, programa In 
which mental actlona mo rover aible, claaaea tend to be hierarchically 
neaied, wonJa aie repieaentadunal, afieech iadecentered. a aharp 
diatlnction (a made betwe^<M^ inleinal arul external eventa, and 
cauaaliorn except aa a anurce of luimtn, la baaed on logical rather . 
than egucentiic and utljitraiy link;i Chiklren perforralfyg at tlu^ 
coruirote operationa level will prefer to view programa In which 
outconuvi d<»peiHl on the manif)ulation of aliatract ayr^ibola and the 
utilisation of con^hinatory ayntemN 

Televlsior^ pfefeienceii were tieteimined t)y aaking a aam[ile Of 
Chicago publu: aehool rhikiren from U to 0 lo liat their three favorite 
TV ahowa- Ihe piogramh nuMUloneil weie then tabulated and ranked 
in populaiity, arul ejghi of the mvM por)ulai piogiama were analy?ed 
according t(t Ihe f^iayetiiin Invenioiy, an imdrunuuit developenl 
eapecially for this Ntudy Hie cliiltlren who cho'.(^ one or more of thofjo 
progronm aa their favorite were then given a liatlery of eirrv^ Piagetian . 
taaka, arul the asaoeialiun t)etween 'u oten niul piefereiu eN wan 
analy/etl aet-.oiding to log llf\ea,r modri-, ftOMilta auggoNt that ftn 
optimal n)ijim,i(cl\ {|ne% exint, hul (ho appetite foi (lis( reparu y may be 
limited to the younger pieoper atioruil cl\ildrer\ wim aeem to aeek 
negative evtdenci^ oi^ pre Jogu al helirl% rntlun liuui tJoaltive evidence 
on logical rulea 



ADOLESCENT EVALUATIONS OF SEXUALITY ON 
TEl KVISION, IN MOVli:S AND IN REAL Llf'E 

Order No. DAG30D214 
WANorN, Smahon pAMKHt, Pm.D. 7 ho Unlvofslty of Uxas af Aui7/ri, 
1962. i»07pp vSupervlfior Kyoon Hur 

Helallonahlpa between media influence and the waya adoleacenta 
evaluate sexuality In rent life and the media were Inveatigated tiaar^d 
on roaoarch about aexunllty from televialon and in fiima, ar^d 
Intorperaonal attraction theory and roaearch -Pernonallty/attitudc and 
demographic data on subjecta wore compared for their value aa 
Indlcania of how aubjects evaluate aexuality. 

Canonical correlation waa uaed to anoly/e data collected In 1070 
from 90 male and IPG female maaa communication uruiergraduatea at 
the University of Texas fit Auatln, Deffartmont of Radio Televialon- 
F'llm Subjects completed two queatior^nairea concerning how they 
would evaluate aoxuality in an oppoaito sex real peraon and 
T.V7movle peraonallty under different altuatlons J^itualior^a pbaod 
were acquaintance and Intlmatc-other, T.V /n^ovle rxnaonnliiy each 
flrnt met (or viewed) and known (or viewed) ovor time, 

Data analyaia revenlod the topic to be complex but majortrondn 
emerged auggeatlng prediction of evaluation patter na la ponalble. Sox 
of reapondenta and tlie situation conalatently patterned how 
adoleacenta evaluated aexuality. evaluating aexuality waa a more . 
complex process for (emnles than for males, PeraonrHlty and physical 
Character iatica of real peraona and T.V./movie f)eraonalltien were k«y 
factors in the evaluation proceaa. Peraonallly/atlitude data'about 
aubjecta wore much more valuable than demographic data (which 
proved to be of minimal vftlue) for Identifying adoleacenl aexuality 
evaluation patterns. 

Medir^. Influence and sexuality evaluation data auggeated a 
negative relationship between media Influence and aexuality 
evaluations of nelf and others, Higher medio uae and percelvod 
influence was asaociatod wth a preoccupation with phyalcal aa 
oppoaed to peraonallty charnciorlatica as criteria for tvaluatlng 
aexuality. Ronulta auggeated that modla encouragea adoleacenta to 
evaluate othera baaed on phyalcal appearance, relecting thoae wl^o 
do not match phyalcal appearance criteria ael t)y the media, 

Reaulta indicated the need to further iaolate thoae 
peraoruiltty/attitude and demographic varlablea, and perct^lved rrmdla 
Influence paiterna which could be uaed more reliably for predicting 
adoleacenl aexuality evaluation pottorna. 




THE EFFECT OF THE FORM COMPLEXITY OF TELEVISION 
ON THE IDENTIFICATION/RECOGNITION PROCESS: AN 
EXAMINATION OF THE SYMBOL SYSTEM OF TELEVISION 

Order No. DA8300379 

White, Svtvu Elaine. Ph.D. The Ohio State Unherslty, 1982. 215pp. 
Adviser: Professor Thomas A. McCain 

An information processing model of human cognitive processing ' 
was drawn from experimental psychology, and its utility in explaining 
media modality effects was examined. The modality examined was the 
visual mode and themedium-television. 

The path of incoming, visual, televised information was traced 
through the information processing model and was seen to pass 
through three structures: the sensory register, working memory, and 
long.term memory. It was seen that early in the model, in the sensory 
register, the visual image is identified, and what is passed on to 
working and long-term memory is an identified trace and not a 
veridical image of what has l^een seen. It was proposed, therefore, 
that the visual image from a televised message would have its most 
direct effect in the sensory register at the point of 
identification/recognition. 

The sensory register is limited in the amount of information it can 
process at any one point in time. The rate of information input, the 
number of simultaneous inputs, and the familiarity of the information 
all affect the ability of the sensory register to perform 
identification/recognition. . u ^ 

The form complexity of the televised Image was measured. It was 
predicted that as the form complexity of the message increases, the 
ability of the sensory register to perform identification/recognition 
would decrease. . u- u »k 

Sixty- nine subjects participated in an experiment in which ine 
capacity drain at the point of identification/recognition was measured 
using the secondary task technique. Subjects performed two 
experimental tasks at the same time, and performance on one task 
was used to indicate capacity drain over three different dtfficu ty 
levels of the other task, while performance on that second task was 
maintained at a set level. The results supported the prediction that . 
increased complexity in the visual image would make the process of 
identification/recognition harder. This result was also interpreted to 
further verify the utility of the information processing model in 
explaining media modality effects. 



THE ADOPTION OF SATELLITE Pf^OGRAM ^^^^^^'J^l^^^ 
TELEVISION BROADCASTERS Order No. DA8226952 

WILLIAMSON, RICK PAUL, Ed.D, West Virginia University, 1982. 106pp, 

"""SdrSTneed lor research m fte s.lelBe Held end to 

rSSr-ti^'erSSrS^^^^^ 

Slslrellon and%pera«onand pro9ram«^ 

urogram costs. 



THE RELATIONSHIP BETWEEN SOCIAL CLASS AND 
AVAILABILITY, CREDIBILITY AND USAGE OF 
COMMUNICATION MEDIA BY FARM FAMILIES IN FIVE 
NORTH CAROLINA COUNTIES Order No. DA8302118 

Yancey. Edwin Loveu, Ed.D. North'.CaroUna State University at 
Raleigh, ^9Q2. 165pp. Supervisors: Estelle Edwards White. Edgar 
John Boone 

The primary purpose of this study was to determine the 
relationship between the social class status of farm families and their 
constituent farm operators and homemakers and their communication 
behaviors. Communication behavior in this case related to the use of 
mass media, publications, and interpersonal information sources in 
making "most important" farm and home decisions. A secondary 
purpose was to describe the sample population based on the 
relationships between their social class status and selected 
socioeconomic, political, and psychological characteristics. 

Personal interviews were conducted with a stratified random 
sample of 231 farm families in five North Carolina counties. Chi- 
square analysis, regression analysis, and correlations were used in 
testing the data. 

Findings supported the assumption that significant relationships 
existed between lower, middle, and upper-class farm families with 
relation to their communication behaviors, i.e., availability, credibility, 
and usage in decision making. Of particular significance was the 
relationship between farm operators' social class and their 
perceptions of the credibility of interpersonal information sources. 
The Extension Agent or other public agency source was viewed as 

most credible by middle and upper-class farm operators, whereas 
lower-class farm operators viewed family, friends, or neighbors as the 
most credible information sources. Consistent with this finding was 
the positive relationship t)etween the farm operators' social class and 
the use of a research-based interpersonal information source in 
making an importantfarm decision, 

Homemakers' social class and their perceptions of the credibility 
of mass media sources of homemaking information were related. 
Lower-class homemakers perceived television to be the most credible 
mass media source, whereas upper-class homemakers chose 
newspapers. Radio was the weak third choice of all homemakers. Of 
particular importance to this study was the finding that only one- 
fourth of the homemakers used a research-ba$ed source of 
information in making home decisions. No class distinctions were 
established for this behavior. 
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